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SUMMARY-INDEX OF WEEK’S NEWS 


Broadcast 


QUELLO BUILDS RECORD for confirmation to FCC 

during Senate hearing. Black witnesses help quell 
charge he's insensitive to minorities. Some Quello 
answers disturb backers. Pastore says there's no 
'package deal' on FCC vacancies. (P. 1) 


| PRIME-TIME CHANGES FINAL: Tenuous compromise 

; reached in Nov. by 7 comrs. approved by 5 remain- 
ing. Burch concurrence attacks network 'dominance’ 
(P, 2). Text of new rules. (P. 6) 


NEW 'PUBLIC NETWORK’ planned by PBS with sta- 
i, tions calling all shots through 'cooperative.' Ford 
Foundation to bow out with $40-million grant. PBS 
. plans massive PR campaign. Pastore promises 
¢™ quick action on funding bill. Macdonald urges chair- 
\y men to use ‘political clout.’ (P. 3) 


TELEPROMPTER SNUBS POLE TALKS: Plans to go 
it alone with AT&T & Gen. Telephone, attacks NCTA 
‘hat-in-hand' stance. Hostetter says sole dissenter 
can't 'dictate' to Board but hopes to heal rift. Wasi- 
lewski disturbed by Cabinet Report. OTP cites 

kudos. (P. 5) 


| CHILDREN'S TV ADS would be sharply limited under 
plan consumer groups submit to FTC. Industry sees 
breach of faith but agrees to talk. (P. 5) 


Consumer Electronics 


FORD SELLING PHILCO sales & marketing arm and 
2 factories to White Consolidated, ending 12-year 
effort to make TV profitable. White to continue pres- 
ent organization, beef up line. (P. 8) 


JAPAN'S ENERGY CRISIS spreads panic among do- 
mestic manufacturers & U.S. customers. GE & 

others consider moving Far East buying offices out 
of Japan due to shortages, spiraling prices. (P. 9) 


PRODUCT SAFETY ALERT program developed by 
Philco, in cooperation with Consumer Product Safety 
Commission, could become standard for industry. 
Philco promises to drop everything and run to inves- 
tigate consumer safety calls. (P. 11) 


NOV. IMPORTS of audio tape equipment & auto radios 
up from same 1972 month. Phonos & home radios 
decline, Commerce Dept. reports. (P. 12) 


NEW VIDEODISC DEMO planned by I/O Metrics in 
March. Photo film system claimed to be nearly ready 
for production, is shown to U.S. & Japanese manu- 
facturers. Major TED programmer quits. (P. 13) 


SONY SALES UP 28% last year, pushing Japanese 
manufacturer past $1 billion first time. Corning ~ 
reports record year, Sanyo sales & net gain. (P. 14) 
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QUELLO=BUILDING RECORD FOR APPROVAL: Three days of testimony on nomination of James 
Quello to succeed Nicholas Johnson as FCC member “have built a strong record for his confirma- 
tion," according to Quello supporter in Senate. And few of Quello's detractors—several of whom 
testified last week, more are due this week—quarrel with that assessment. “It looks like a lost | 
Cause," one opponent said after 2nd day's testimony. | | | 


| | 
Subcommittee Chmn. Pastore (D-R.I.) told us nomination would be acted on as rapidly as i | | 


possible, that Subcommittee wouldn't wait to see who is appointed to replace retired Comr. H.R. | 
Lee, "There's no package deal involved... We haven't asked for a package," Pastore said. nity 
There's been wide speculation that such "nackage" had been agreed to between Senate & White 
House—and it's known that some GOP senators thought this was case. Clear frontrunner for 
Lee's seat still is U. of Minn. Prof. Glenn Robinson (Vol. 14:3 p5). 


a, bree main points are being used by Quello's opponents: (1) That he's insensitive to minor 
ity needs & demands. Rep. Conyers (D-Mich.) was particularly insistent in making this charge— 
ae he was speaking "for the little people."" But observers gave Quello high grade in rebut- 
& and nominee also had prominent list of blacks testifying for him. (2) That he's really a 
‘epublican appointed to Democratic vacancy. Quello told Pastore he's "an independent Demo- 
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12—TELEVISION DIGEST 


NOV. IMPORTS: Nov. was mixed month for con- 


rose just 0.5% to slightly over a million 


Se 


> players re" 
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sumer electronics importers, with audio tape equip- 
ment & auto radios joining TV in posting increases 
from Nov. 1972 (Vol. 14:1 p9), and phonos & home 
radios showing downturn, according to Commerce 
Dept. 


climbed 3.8% to 1.2 million. Total radio imports | 
of 4.1 million were up 0.3%. Home radios declin a i 
4.4% to 3.8 million, auto radios more than pi 
Also up were imports of record changers (8.9%) & | 
transceivers (25.6%). Total phono imports slipney 
13, 6% to 232,000, as radio-phonos slumped 23% t 


Month's imports of 2.2 million audio tape units 
were up 2.2% from same 1972 month, as recorders 


November 1973 


188,000, phonos rose 81.3% to 44,200. Here are 


details: 


U. S. IMPORTS 
November 1972 


Units Value $ Units Value $ 
Color TV, 19V" Gover 39,062 8, 860,237 40,538 8,278,211 
PADD inane tse 32h a 82 33,852 7, 868, 899 31,975 6,670,975 
Taiwal. Say hes ss 4,954 931,334 8,472 1,561,944 
Color TV, 18V''* 1,445 337, 218 _ _ 
SARS ece se es eee 1,349 305, 142 _ _ 
Taiwan. ye cals ote 96 32, 076 _ - 
Color, 13-17V"..... 43,145 8,330, 262 99,952 17,019,262 
8 aT eee ee 33,841 6,810,705 79,197 14,056,625 
THiWANT 4. cs i ches 9,304 1,519,557 20,754 2,962,099 
Color, 11-12V''* 36,316 5,716,069 _ _ 
JAPARS och. od gee 28,159 4,779,254 _ _ 
Taiwan. «.s scssus « Abs 8,157 936, 815 - = 
Color, 10V" & under. 14,562 2,192,307 6, 330 861, 153 
Japa wieind SiG 4-< 13,529 2,043, 342 5,441 811, 806 
Taiwancs «sannuiic 980 134, 324 828 44, 406 
B&w TV, 19V" & over 55,460 4,234,115 76,741 4,815,241 
SADON:. ona. 8s ee Be 11,115 1,000, 984 10, 508 896, 367 
Taiwan é 14. Vv ees 13, 454 855, 413 51,635 2,824,932 
Siz Borea... So .s ss 10, 755 697, 601 970 62,565 
Mexico’. a os 5,0 ohs 830 19,750 1,563,353 13,459 992,081 
BW EO re ees 20,247 1,010,911 _ _ 
Tewari. «Rita sah 20,247 1,010,911 _ _ 
Bane ASL TV ol 0: a= 0 61,155 3,853,719 207,973 10,683, 894 
SAME Swe or as © i8cs 1,510 104,105 65,957 3,183,693 
Taiwan seer. 7446s 51,950 3,279,697 105,187 4,897,689 
S. Korpaoise thi 2,410 128, 051 7,174 315,573 
Mexitns. sin hirwet 5,221 323, 836 29,510 1,633,292 
Béw,- 14-12V "6.6 os 215, 600 10, 856, 030 _ _ 
ASCE S wo Srte © ores 14, 292 791, 894 _ - 
Tatwattlin. SLAG 162,920 8,159,490 _ _ 
S. Korediti 2". od eles 31,754 1,510,574 — — 
Mextern . otk, 6, 550 370, 725 _ - 
Bé&w, 10V" & under . 60,241 3,044, 226 79,977 4,421,544 
Japan Zsi 2a . 18,980 1,111,437 59,931 3,499,952 
Taiwan tence ss a 37,919 1,736,165 18, 744 859, 222 
S. Korein. cs cen 3, 208 171, 995 1, 260 55, 566 
Ck. rad., AM, dig.... 97,416 1,039,298 648,296 17,748,632 


i. 
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Calculator subdivision may be created at March 
EIA Consumer Electronics Group meeting. New 
subdivision could expect support from Bowmar— 
which recently asked EIA to collect calculator sales 
data—but it's doubtful Texas Instruments would re- 
_join EIA or report sales. ..Trading in Rapid Data 

_ {RD) has been halted on Canadian exchanges because 
_tompany has yet to release financial results for 

fear ended June 30. RD had operating net of $902,000 
or 9 months ended March 31 and $8.6 million in 
yperating capital at end of period, but has since noti- 
ied shareholders it had "substantial losses" for year 
and faces "serious shortage of working capital." 
Retail chain T. Eaton Co. has loaned RD $750, 000 to 
keep it going while it seeks additional financing 
‘Texas Instruments Exactra line, expected later this 
year (Vol. 14:2 p8), will be open-listed, dealer 
costs negotiated on individual basis. There will be 
2 Exactra portables initially—6-digit & 8-digit, both 
with floating decimal—and one 8-digit desk model, 


TI label will appear on back... Bowmar Canada has 
developed light-emitting diode that glows red or 
green, depending on amount of current used to drive 


to 
ds 
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November 1973 November 191), 
Units V . 
alue $ Units Values 
Ck, rad., FM, dig*.. 683,545 9,402,365 we j= 
Ck. rad., AM, dial*.. 57,171 417,733 a : 
Ck. rad., FM, dial*.. 99,392 951,946 us 4 
Tr. rad., AM, AC... 83, 240 367, 536 64,993 44 
Tr. rad., AC, w/o wi 
GUUTE™ sc 4 59-0 b 0 8 107,846 6,628, 506 = . 
Tr, rad., FM, AC... 175,874 5,566,476 316,132 9,545, 
Tr. rad., AM, batt... 1,154,392 4,536,682 1,503,589 5,435.4 
Tr. rad., FM, batt... 1,339,354 19,752,475 1, 439, 052 16, 10, 
Auto FradiOs 6 ese eee 313,986 6,811,870 127,841 2,56 y 
Transceiver ....... 491,374 6,024,033 391, 174 3,880, 
Radio-phono, console* 13, 947 540, 218 ws ; \ 
Radio-phono, other .. 173,860 17,423,922 244,131 10,3499 
Phono, stereo.....- 18, 264 548, 017 13, 051 268, 
Phono, mono......-» 25, 903 345, 481 11, 397 5) 
Record changers .... 725,656 9,151,309 666, 304 8, 024, 
United Kingdom.... 693,095 7,526, 921 639, 492 7, 094 
W. Germany...... 26,945 1,412,096 21, 487 i, 
Rec. cass., AC, stereo 19,841 1,221,005 55,012 2,611, 
Rec. cass., AC, mono. 96,582 2,771,144 122,317 2,468, 
Rec. cass., batt...... 530, 524 10, 706, 392 618,231 10,585, 
Rec. cart., AC*...¢%. 20, 322 910, 644 - a 
Rec. cart.; batt® ss. 12,003 357, 535 _ 
Rec. reel, AC, stereo . 45,962 3,580,380 31,249 2,22 
Rec. reel, AC, mono... 47,152 3,046,193 18, 506 
Rec. reel, batt....... 39,433 1,295,013 24,113 SM 
Radio-recorder...... 211,052 9,123, 851 148,813 6, 731,8 


448, 256 10, 264, 375 
248,483 5,425,098 
501,459 17,219, 738 


363,345 7,104) 
413,816 8,00, 
376, 982 15,08, 

1 4k 


Tp. player, auto .... 
Tp. player, other ... 
Tp. player, comb,. 


VTR, cart., color..., 1,739 910,511 4,459 1, 
¥ TR, color, reels... 181 72,029 - 

3 Gl a Ss ie ee oo renIOB 3,198 1,793, 836 = 

Vi player, color .....- 170 77, 682 - ¢ 
VT player, b&w ...... 1,251 403,671 >. , 


*No figures available for 1972. 


it... Commodore Business Machines has filed $10- 
million countersuit against Bowmar, charging pirat 
ing of designs and violation of exclusive sales rights 
agreement. Earlier Bowmar suit asks $5,2-millio 
compensation for Commodore's alleged failure to 
accept all calculators ordered under 1971-72 con- 
tracts. ee 


Magnavox's signing of Henry Aaron as spokesii 
(Vol. 14:3 p13), involves payment of $1 million ovel 
next 5 years. Aaron will speak for Magnavox eX- — 
clusively, except for pre-existing contracts. He'lllt 
used by all Magnavox operations, including furniture 
CATV , musical instruments, as well as consumer 
electronics. Magnavox plans Hank Aaron sweepstiie 
in which consumers guess inning in which he'll hit 
home run breaking Babe Ruth's record. Aaron als? 
will star in TV special to be run during World Sen® 
On drawing board is Aaron Collection of consumer 
electronics. | Pe 


Mostek 475, 000-share offering at $27.75 sold 


out last week. Firm sold 355,000 shares, stock 
holders 125,000. CH 
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WILEY IN AS FCC CHAIRMAN, as Quello, Holcomb TV SAFETY STANDARDS won't be included in CPSC | 
& White aim for vacancies. Burch expectedto attempt notice to manufacturers on open public hearing. | 
| 


cleanup of major items before mid-March shift to * April 3 now seen as earliest possible hearing date. 

White House. (P. 1) White's recall publicity procedures may lead to per- yi 

COMPROMISE RENEWAL BILL produced by House formance standard.” (P.°1) i} 

Communications Subcommittee members at informal RETAIL TV SALES nearly even with last year in Jan. i 
— meeting; Commerce Committee expected to approve & early Feb., dealers say. Some dumping on high- ; 

measure this week. NAB likes it, but objects to pro- end consoles reported, but few special deals on other 


vision requiring FCC to study cross-ownership. Four-_ sets, despite heavy factory inventories. (P. 8) | 
year bill has FCC setting continuing ascertainment | 
requirements; Van Deerlin amendment out. (P. 2) REVISION IN TERMS of Admiral sale lowers price to iP 
NATPE FLEXES MUSCELES, ‘what next' after con- eae ne o adovidd ite Mies cl oe | 
vention in L. A. Most successful yet. Proposed caiiliaies q 
changes & redirection discussed, decisions put off RCA EARNINGS record in 1973, sales topping $4 bil- 
ji, until April. Programmers out in force, criticism lion first time. Admiral net dropped 52% in quarter, A 
of NAB popular. (P. 3). Stations want year stay 9% for year. (P. 9) Ti 


~ 


l) inaccess rule. (P. 5). Network ‘super gods" and | | 
: 
| 


Ee 


program 'garbage' hit at pressures session. (P. 5) Rae nrg a PR ATS ere poe 
CONGRESS, CAMERA & MIKE: Joint Govt. Opera- from Taiwan, Korea & Mexico also higher. (P. 10) 
tions Committee hears Taylor & Rule defend coverage, 
') press for access to floor debates, warn against in- MOTOROLA EVR SANS EVR: Shorn of EVR hardware bh 
. truding into news freedom. CPB endorses U.N. operation which spawned it, Motorola's audio-visual | 
Style of coverage. (P. 6) publishing operation thriving. (P. 11) 


WILEY IN, OTHERS IN LINE: Richard E. Wiley is new FCC chmn., taking ever when Dean 
Burch leaves in about 2-3 weeks. On Feb. 22, President Nixon made it official in long-anti- 
cipated announcement. As for Commission vacancies: (1) White House has informed Sen. Pas 
tore (D-R.I.), chmn. of Communications Subcommittee, that it will send up Luther Holcomb, — 
EEOC vice chmn., as soon as FBI check is completed (in about 2-3 weeks) as successor to H. Re 
Lee. (2) James Quello still looks good as Nick Johnson's successor. (3) Ward White, GOP 
counsel to Subcommittee, was beneficiary of letter to Nixon signed by all Republican members 
of Subcommittee, including his sponsor Howard Baker (Tenn.), for seat to be vacated by Burch. 
This appears to be penetrating strongly at White House, Baker's advocacy of White for job has 
been going on since last year (Vol. 13:50 p3). 


Wiley is an unabashed, active conservative Republican—enormously hard-working, intimately 
familiar with all major FCC activities. By traveling & speaking, he has become known to more 
industry people than any commissioner of comparable tenure in FCC's history. He's 39, became 
FCC gen. counsel Sept. 1970, commissioner Jan. 1972; his term expires June Uo. 3911, mA 
careful student of issues & law, he isn't likely to make sudden inexplicable moves, He has been 
middle-of-the-road on many issues—probably will be less so when he has to take leadership of 
agency, Generally, he believes in less-govt.-the-better. For example, he has been leader of 
radio re-regulation task force, gradually chipping off encrusted Commission rules & paperwork. 
| And when FCC changes rules of game—as in station-cable cross-ownership—he favors grand- 
fathering. He heads task force on fairness doctrine. Work on that should be completed within iif 
7-10 days, and he'll undoubtedly recommend chopping off some of FCC's more onerous rulings. A 
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10—TELEVISION DIGEST FEBRUARY 25, ie 
TV IMPORT PRICING: Revaluation & increased pro- 
duction costs forced $5-to-$13 increase in average 
price of imported Japanese color set last year, boost 
of $3 to $8 in b&w, Commerce Dept. totals show. 


Average price of over-17V"' Japanese color set 
last year was $216, up from $205 in 1972; 11-17V" 
rose from $176 to $189, while 10V"'-&-under rose to. 
$160 from $155. In b&w, over-17V"' was $78, up 
from $70; 11-17V" $59, up from $55; 10V''-&-under 
$60, up from $57. | 

Taiwan also showed increases across board. 


Over-17V" color average rose from $178 to $185, 
11-17V" from $139 to $140, 10V"’ & under from $101 


to $130. In b&w, over-17V" was $55, up from $59: 
11-17V" was $50, up from $47; LOV"-& -under $49) 
up from $41. In Korean b&w, over-17V" was $95 
up from $45; 11-17V" $47, up from $43; 10y".g. 

under $51, up from $42, Mexico's over-17y" san 
rose from $60 to $74, 11-17V" climbed from $54 tp . 
$57, 10V''-&-under from $49 to $53, 4 


Table below shows Commerce Dept. import totals 
of most consumer electronics for 1973 & 1979. Not | 
indicated are auto manufacturers’ imports of radios _ 
from Canada totaling 1.6 million at $27.8 million (y 
14,2% & 13.5% respectively) and 666 imported TV _ 
combinations at $53,405, down from 1, 111 at $89,997, 
in 1972. — 


Consumer Electronic Imports ; 
1972 1973 ; 


2,137 


"Selence & Technology Commission" as indepen- 
dent U.S. agency to attack such problems as public 


* No figures available for 1972 


Aaron sweepstakes. 


1973 1972 
Units Value ($) =‘ Units Value @) Units Value ($) ‘Units Valu 
Color TV, over 19V"’ 411,346 88,524,285 424,775 84,545, 894 Mexico «+ ++-+e. 2, 544 134, 843 2,179 “16 
pe ene 303,539 69,519,373 345,415 70,938, 955 Ck. rad., AM, dig. 642,272 6,283,366 6,758,379 16,294 
Taiwan .....+és 94,853 17,747,212 74,692 13,264,926 Ck. rad., FM, dig.* 5,151,139 65,564,339 s a 
Color, 18V'"* ..-+- 51,337 10,362,144 > : Ck. rad., AM, dial* 984,475 7,217,076 = 
Japan «+-++s+e5: 33,397 17,256,569 “ a Ck. rad., FM, dial* 1,001,425 10,937,310 Se 
Taiwan -++++-:+: 17, 784 3,058, 554 - - Tr. rad., AM, AC 674, 604 3,839,459 1,061,304 
Color, 13-17V"---- 528,559 99,824,730 837, 551 141, 648, 692 Tr. rad., AC, 
Japan -+++eeees 411,244 81,766,503 695,147 122,636, 266 w/o spkrs*....-- 1,082,903 67,428,326 . = 
Taiwan +++++-++- 117,279 18,047,758 136,644 19,012, 801 Tr. rad., AC, FM.. 1,903,771 50,526,096 3,585,866 106,71 
Color, 11-12V"* 303,893 47,421,192 . “ Tr. rad., AM, batt. 14,888,015 58,223,274 14,222,540 51,084 
Japan +-+s+eeees 225,285 38,242,459 ‘ = Tr. rad,, FM, batt. 14,354,140 176,941,944 14,349,519 164,31) 
Taiwan --+++++-+- 76,908 9,096,479 s : Auto radio..--+++- 2,840,941 63,496,744 1,567,523 28,854 
Color, 10V"& under 103,525 16,034, 065 55,966 8,568, 763 Transceiver. -++-+> 5,099,207 56,336,148 3,890,135 4,001) 
Japan «-+++eees 85,064 13,624,361 53, 805 8,353,179 Radio-phono, console * 153, 625 7,570, 930 - e; 
Taiwan «+++++s- 18, 356 273, 526 2,088 208, 976 Radio-phono, other . 1, 873, 783 80,084,849 2,212,577 87,46, 
B&w, 19V" &over-- 715,956 47,342,601 1,138,265 64, 873, 069 Phono, stereo ..-- 199,687 5,091,333 89,074 2,98, 
Japan +++-- . 85,814 6,827,724 189,612 13,249,420 Phono, mono ..+-- 195,530 2,947,159 149,755 
Taiwan -» + + s+s«>+ 407,704 ‘24,103,120 671,899 35,043, 506 Record changers... 6,922,327 86,963,681 6,679,313 
S. Korea ---+--- 52,664 3,429,217 10, 932 487, 004 United Kingdom 6,524,148 70,140,699 6,381,035 
Mexico -++-++--+ 166,970 12,400,768 260,898 15,552,216 W. Germany-.+-- 329,518 14,561,159 254,104 
B&w, 18V thao 6% 279,385 13,585,473 - - Rec., cass.,AC, stereo 382,478 14,707,056 687,307 2 
} Japan, + + oie 4 #0 a9 11,971 810, 952 - - Rec., cass.,AC,mono 1,243,069 28, 548, 304 875,102 17,70 
Taiwan +---++++e-. 264,323 12,557,295 - - Rec., cass., batt... 4,773,326 95,192,426 5,978, 602 109,30 
S, Korea... 24s. 550 35, 510 \ fe Rec., cart., AC*... 234,778 9,934,158 * ; 
Mexico -+-++++> 2,416 168, 033 - - Rec., cart., batt.*.. 138,686 3,635, 523 : Fi 
Béw, 13-17V" 745,250 45,168,733 2,976,111 148,774,113 Rec., reel, AC, stereo 347,350 31, 723, 616 447,945 30,39 
Japan «+++ sseee 78,536 5,850,495 968,935 53,090,791 Rec., reel,AC, mono 548,947 29, 132, 668 193,200 9,8 
Taiwan «.+.és%; 565,130 32,943,598 1,737,605 81,905,485 Rec., reel, batt.... 1,142,160 26,198,372 359,732 
S. Korea «++ +s«% 25,975. 1,381, 836 91,574 3,972,613 Radio-recorder..... 1,659,388 79,618,458 1,331,808 
Mexico «++ ++s+- 73,250 4,629,225 175,703 9,436,669 Tape player, auto .. 4,687,488 102,326, 585 3,630, 113 
B&w, 11-12V"*.... 2,369,253 116, 883, 541 - - Tape player, other.. 2,998,243 63,263, 748 4,526,970 92,m, 
Japan o's. + Oke 412,216 23,232,099 “= z Tape player, comb. . 4,183,039 172,258,455 3,730,125 Tit" 
Talval kines ese't 1,608,056 76,492,654 - - VTR, color cart. 37,765 8,024,918 42, 186 16,8 
S. Korea .++++++ 239,944 11,241, 837 . - VTR, color, reel*.. 8, 129 3, 183, 948 : a 
MOELCO: jo: s« + 5+ 2.6 105,207 5,568,564 - - VIR, pews. a 29,953 12,751,145 = 
B&w, 10V"& under. 878,845 46,117,124 942,006 48,419,051 VT player, color*.. 7,170 1,258,075 ; 
Japen+>« aveacdaiet 394,905 23,592,433 618,324 35,087,212 VT player, baw*... 189,047 10, 182, 993 ; 
Taiwan ...-.++- 460,658 21,063,846 318,336 12,973,124 
S. Korea ...++-- 17, 102 867,689 . 89, 677 


Magnavox will award $55, 000 in prizes in 
Consumers will guess I 


Hank 


‘ 
7 


transportation, pollution & urban blight was urged 
last week by RCA Chmn. Robert Sarnoff in speech 
at Johns Hopkins U. where he received honorary LLD 
degree. He said govt. spending for science & tech- 
nology had been cut from more than 12% of federal 
budget for 1965 to less than 6% this year, science 
education reduced and Presidential scientific ad- 
_visory machinery dismantled. Also last week, 
- Sarnoff received Austria's Grand Declaration of . 
Honor in recognition of RCA's design of Vienna 
Center broadcasting complex, 


Teledyne Service Co. will close Baltimore- 
Washington branch in March because most dealers 


which Atlanta Braves slugger, now a Magnavox 
spokesman (Vol. 14:4 p12), will break Babe Ruth's 
record, Prize drawing will be made from correct 
entries. First prize will be $25, 000 cash; others 
include 15 console color TVs, 20 stereo const ‘iia 
30 b&w TVs, 50 Odyssey TV games, 600 radios. 


Export processing zone for San Jose ill b ies 
sidered by Commerce & Defense Depts. iene 
It would be used mainly by U.S. semiconductor” 
for processing & testing foreign-made paint ee 


are often shipped in & out of U. Ss. several time ms | 
Custom | 


cy 
- 


fore finishing and must be cleared through \' 
wha thay cantar Zana woulda permit unhampel ie 
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_provements' in FCC processes. 
COMPARATIVE ADS BOTHER NAB: Advertisers 
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Broadcast 


tHALF WAY HOME' ON RENEWALS as only 14 House 
members vote against bill. Amendment for 5-year 
licenses passes 308-84. No hearing date from 


Pastore. (P. 1) 


ABC & CBS RECOUNT THREATS: Repeat charges 
that JD antitrust suit is politically motivated. 
Stanton details Administration contacts; Rather 
tells of threats. Justice opposes WIBW renewal, 
bypasses WKY, KETV. (P. 2) 


NETWORKS' STRONG 1978 reported by FCC: Net- 
work operations & o-&-o's produce $287.7 million 
earnings, up 34.8%. Networking alone up 66. 7%, 
while o-&-o earnings unchanged. (P. 3) 


TV FOR IMPEACHMENT HEARINGS: House Judiciary 
Committee votes for live coverage when hearings are 


open. Heavy coverage of Nixon transcripts includes 


'readings.' (P. 4) 


WILEY SEEKS BAR HELP for 'sorely needed im- 
(P. 4) 


_ told to follow TV Code standards; Authority will rule 


Contraceptives delayed 


‘expeditiously' on disputes. 
(P. 5) 


again, 'Gay's' statement sent to subscribers. 


SUMMARY-INDEX OF WEEK’S NEWS 


3 1974 
C Electronic\% cf 
onsumer Electronic ty COPY | 


INDUSTRY SHAKEN by Nevin's douBt8""bout price 
increases. Competitors hope Zenith will attempt 
hikes anyway, cite factors which might permit in- 
creases to succeed despite heavy inventories. (P. 7) 


7-FOOT SCREEN—TV SUPER MODEL: New manu- 
facturer Advent has 24-sq.-ft. picture, will seek 
dealers at CES. About 65 now in use. (P. 8) 


TAIWAN TOPPED JAPAN as total TV dollar-earner 
in first quarter with 54% share of $105 million U.S. 
importers spent for TV. Color imports slump, b&w 
steady, as average prices rise. (P. 9) 


MATSUSHITA NET OFF 10% in fiscal quarter despite 
sales increase; similar drop expected in current 
period. Wells-Gardner posts loss for quarter, Es- 
quire Radio earnings down. (P. 10) 


MAGNAVOX & ADMIRAL shakeups reflect industry 
changes, former struggling to regain market share 
& profitability, latter starting new chapter as part 
of diversified family. (P. 11) 


FTC AUDIO AD RULE mandates standard RMS meas- 
urements as of Nov. 4, closely following preliminary 
proposal. Commission proposes stiffer disclosure 
rules on TV-radio cabinets. (P. 11) 


'HALF WAY HOME‘ ON RENEWALS: By surprising 379-14 vote, House passed broadcast re- 
newal bill (HR-12993) after only brief debate and with very few members speaking against it. 

House also approved amendment—over objections of House Commerce Committee's ranking mem- 
bers—offered by Rep. Broyhill (R-N.C.) extending license period to 5 years as opposed to 4 
years in Committee bill. Vote was 308-84, with Commerce Committee Chmn. Staggers (D- 


| W.Va.) & Communications Subcommittee Chmn. Macdonald (D-Mass.) voting no. — . 


"We are half way home," elated NAB Pres. Vincent Wasilewski said of House vote. Broad 
cast industry has given renewal legislation No. 1 priority ever since FCC favored Boston Bestrs. 
Inc. over WHDH-TV Boston in Jan. 1969 (Vol. 9:4 pl). "We are very pleased... with the tre- 


) Mendous affirmative vote,’ Wasilewski added. "Now we 
_ tional campaign in the Senate. Speed is essential...” 


must quickly turn to a similar educa- 


_ But broadcasters may not get desired speed in Senate, even though Communications Subcom- 
n'' once House 


mittee Chmn. Pastore (D-R.I.) has promised "there will be no procrastinatio 


Passes bill (Vol. 14:10 p4). He expects hearings 
ttee members are tied up in appropriations hearings , will have tough 


other Commerce Committee 


] time working renewal hearing into calendar. 


"surely this session," has set no date. He and 


Supporters of legislation are very much afraid that, unless they get speedy hearing and floor 


vol. 14, NO. 18 


MAGNAVOX, ADMIRAL SHAKEUPS: Reorganiza- 
tions were announced last week by 2 major com- 
panies Magnavox, in wake of first-quarter net loss 
in its trouble-plagued consumer electronics opera- 
tion (Vol. 14:16 p11), and Admiral, following merger 
into Rockwell International (Vol. 14:15 p11), 


Magnavox last week omitted normal 15¢ quarterly 
dividend, citing "uncertain economic conditions, 
exhorbitant interest rates and the desirability of pre- 
serving capital. '' Magnavox Consumer Electronics 
Co, (MCEC) Pres. Alfred di Scipio said new re- 
structuring is aimed at "positioning Magnavox in its 
rightful place of leadership. " 


Reorganization came on heels of resignation of 
3 top consumer electronics executives—Mktg. Vp 
Gerald Martin, International & Commercial Sales 
Vp Keith Niemann and Magnavox of Tenn. Pres. 
Thomas Maher. New pres. of Magnavox of Tenn. 
is John Fauth, who joined company last year from 
Singer and most recently was MCEC operations vp. 
Fauth also was one of 3 new corporate vps announced 
last week; others were Controller Brack Duker & 
Employe Relations Dir. Donald Hamilton. 


Former duties of Vps Martin & Niemann ap- 
parently will be spread among other executives. 
Former Sales Dir. James Egan is now MCEC vp in 
charge of expanded Sales, Service & Distribution 
Dept., adding responsibilities for Canadian opera- 

_ tions and new Sales Planning & Distribution Dept. 
headed by Charles Dolk, formerly responsible 

for videoplayer development. Gerald Michaelson, 
ex-mgr. of Home Entertainment Center development 
 & regional mgr. training, has been appointed MCEC 
vp &dir, of new Mktg. & Mdsg. Services Dept. 
Corporate Vp Mark Bollman Jr. heads expanded 
ad-PR activities for both N.Y. & Ft. Wayne offices, 
and MCEC Vp John Silvey adds responsibility for 

_ product design & development to his function as en- 
_ gineering chief. 


In Admiral Group reorganization, all line divs. "be- 
come separate profit centers under a new organiza- 
_ tion aimed at placing increasing emphasis on market- 
ing," said Group Pres. Ross Siragusa Jr. Appliance 
_ Div. & Home Entertainment Div. each will be headed 
_ by vp-gen. mgr., who will report to Siragusa, as 

will distribution vp. John Green, ex-Rockwell In- 

_ dustrial Products operations & planning vp, was 
named appliance vp-gen. mgr. Top home entertain- 
3 ment post is still vacant, but former Admiral Opera- 

tions Senior Vp Robert Lukingbeal has been named 
home entertainment operations vp. Edward Perry, 
xMidwest Mfg. vp-gen. mgr., becomes appliance 
Operations vp. Ex-Sales Dir. Wesley Wood is dis- 
tribution vp; Vincent Barreca, ex-Admiral Inter- 
ational Enterprises chmn.-pres., is International 
‘Div. vp-gen. mgr.; John R. Siragusa & Thomas 
Chadwick continue as vp-gen. mgr. for private-label 
_ husiness and ad & PR vp, respectively. 

___ One of appliance-TV industry's pioneers, John 
*} ‘falg, is retiring as Admiral corporate development 
aay % _ gar vp at 67, after 45 years in appliance-TV busi- 
mi M ess, during which time he held engineering & man- 
agement posts at Frigidaire, Crosley, RCA, Westing- 
z house & Hupp. 
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FTC AUDIO AD RULE: As of Nov. 4, consumers 


will be able to make direct comparisons of advertised 
power & distortion figures for audio equipment. 
FTC's long-incubating rule, issued last week, con- 
tained few surprises, generally followed last pre- 
liminary version (Vol. 13;42 p10). 


Rule requires following disclosures whenever 
representation is made of power output, frequency 
response, distortion or similar character of ampli- 
fication equipment: (1) Rated minimum sine-wave 
continuous RMS power in watts per channel. (2) 
Load impedance in ohms. (3) Rated frequency re- 
sponse. (4) Rated percentage of maximum total 
harmonic distortion at any power level from 0.25 
watts to rated power output. 


FTC specified test procedures along lines of 
preliminary recommendation, which closely followed 
those proposed by EIA. New rule permits "optional 
disclosure" of measurement in other accepted indus- 
try standards (such as IHF), but such claims cannot 
be printed in boldface or in letters over 2/3 height 
of those used for FTC-approved system and all 
parameters of such additional standards must be 
spelled out. 


Since most major manufacturers have already 
printed new-line folders & spec sheets, FTC indica- 
ted that it would allow orderly transition, permitting 
industry to use up existing printed material. How- 
ever, officials said enforcement of ad claims would 
be strict and would start Noy. 4. 


* * * * 


Stiffer disclosure rule on TV & radio cabinets 
has been proposed by FTC. While current rule 
prohibits misrepresenting true construction, new 
one would require tags or labels on veneered prod- 
ucts or those with full or partial simulated wood or 
leather finishes, and would make it illegal for re- 
tailers to remove them. Similar disclosures would 
be required in ads where consumer might otherwise 
be misled. June 28 is comments deadline. 

————————— 

Mergers & acquisitions: Hamamatsu TV, Japa- 
nese producer of specialty tube & semiconductor 
devices, buys minority interest in Photoelectronic 
Materials, Alexandria, Va. manufacturer of chem- 
ical compounds used in tubes & semiconductors. 
Hamamatsu said its investment exceeded $100, 000, 
and that agreement includes joint new product de- 
velopment program... Harman International has 
agreed to acquire Oxford Speaker from Interphoto, 
whose subsidiary Ross Electronics is being pur- 
chased by Morse. Terms of Oxford pact weren't 
disclosed... Eastern Air Devices, KLM & NTT- 
Peerless parent, has purchased controlling interest 
in Infinity Systems, Cal.-based speaker producer. 


erscope's bigger promotion effort for own- 
ete ry pees stereo & portable product lines 
this year, includes first fall network TV ad campaign 
and 50% increase in exhibit space at CES June 9-12. 
Firm's first-quarter report indicates sales of Super- 
scope & Marantz-brand lines jumped 77% to $20. 3 
million, while volume for Sony-brand recorders 
Superscope distributes slipped about 3% to $12.5 


million. 
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Broadcast 


‘KNOCK IT OFF,' ABC affiliates tell network, op- 
posing continued encroachments on station time. 
Stations question network on 19 items, adding spice 


| to generally successful & friendly convention. (P. 1) 


CABLEMEN TO CONFER WITH NIXON: NCTA Board 
meets President May 16. Judiciary Committee sets 


- June 6 for copyright bill markup. Cable bill going 


toOMB. (P. 3) 


FTC WARNING ON KID TV: Engman says industry 


hasn't been 'forthright' in children's TV ad code, that 


unless progress is made at May 20 meeting FTC will 
act. Pastore demands FTC ‘get on the ball;" but Sen. 
Cook 'frightened' by govt. crackdown. (P. 3) 


MORE MILITANT AWRT voted at convention, as 


© broadcasting women vote to take stands on important 
industry issues. 


Vote to admit male members sched- 
uled. (P. 4) 


FIRST AMENDMENT vs. 'MONOPOLY': Justice 


Dept. accuses networks of trying to hide monopoly of 
programming behind freedom-of-press shield, as- 
serts White House 'harassment' unproved. (P. 4) 


FCC NOMINEES EXPECTED to be announced by 
White House this week. Wickwire, Robinson top 
candidates. Lee's reappointment expected. (P. 4) 
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MOTOROLA REJECTS ZENITH offer to buy 2 color 
plants. Zenith Pres. Nevin tells Justice Dept. pro- 
posed sale to Matsushita is anti-competitive, threatens 
action in Congress & courts. (P. 6). 


SONY's ANSWER to videodisc, video card system 
records & plays 10 min. on sheet of magnetic mater- 
ial; has 10 times storage capacity of VTR. (P. 1). 


MAGNAVOX LINE reshaped to improve profitability. 
Color hybrids phased out; new console chassis de- 
signed for automated production. Radio & b&w 
offerings reduced. Console prices up, fair trade 
dropped from portable leaders. (P. 8 & 11) 


FIRST CASUALTY of 1974 cost-price squeeze is 
Packard Bell, which ends TV-stereo production by 
Aug. , will sell off inventory and disappear from con- 
sumer electronics. (P. 8). 


RCA SEES IMPROVEMENT in 2nd-half sales & earn- 
ings, Sarnoff forecasting full-year results close to 
1973's. (P. 10). 


TV DATE LABELING mandated by govt. in new X-ray 
regulations. (P. 11). 


JAPAN's EXPORTS of audio equipment to U.S. joined 
TV in first quarter decline. (P. 11). 


ABC AFFILIATES TO NETWORK='KNOCK IT OFF': Clear message to ABC-TV network was 
delivered by affiliates at convention in L.A. last week: Put an end to network overruns & en- 


_croachments on stationtime—and put itin writing. Affiliates also submitted list of 19 questions & 


problems—ranging from top priority items such as "sex, violence & questionable taste" to "im- 
possible" (according to:network exec.) request that last network commercial in Smith-Reasoner 


| hews be positioned after show ends. 


Affiliates presented resolution to network 


f at closed meeting May 10, which ended conven- 
tion, seeking written overrun policy statement covering sports, movies, specials, etc. At 


same session, as Television Digest went to press, network execs. were attempting ay pale. 
afiliates' questions. Earlier, we were told that many of affiliate's complaints were "valid" and 
some were "ludicrous." As for overruns: "If they want specials & sports—and they obviously 
do—overruns will always be with us... What the [expletive deleted] do they expect us to do, have 


another Heidi ?" 


On 3 of their 19 oints, affiliates flat out told network to "knock it off": (1) ‘Last minute 


Program rescheduling, changing movie titles, 


specials... constant increase in numbers." (3) 


re-scheduling of specials." (2) “After-school 
- 20-sec. promo spots—want 30-sec. spots un- 


animously."’ Other questions and/or complaints of stations: 
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Observing demonstration in Tokyo, we found color picture fairly good, but r 
peared to be inferior to that produced by U-Matic VTR. System is capable of pr 
motion, backwards & still images. 


€solution ap. oe 
Oducing slow. 

New video system wasn't mentioned at last week's Sony distributor convention ica 
(which occurred before Tokyo demonstration), but Sony America Chmn. Kazuo ieusiciae “4 


news conference there that Sony doesn't favor any home video system which won't records oY 
; i as. 


work out; b&w consoles & hybrid color are dying markets; low-end radios are market lost to 
mass merchants, drug & toy stores. 


Traditional mainstay console color was strengthened with 3rd new solid-state chassis in 3 
ears. NeW -kv chassis has modules, designed for automated production by new com- 
ponent -insertion machinery recently installed in Morristown, Tenn, feeder plant. Assembly 


Se Greeneville plant requires only 60-person line, ¢éompared to 188 dj 
well as play. He added that Sony would bring out consumer version of U-Matic VTR ima, of chassis at ogee ? . 168 used in assembly 
have specific timetable. One new consumer product apparently is scheduled hot aan of chassis introduced last year. Reduction is result of more complete modularization and pre- 


said home version of big-screen projection TV set (currently marketed as VTR acces ~lws | alignment of modules. Old chassis continues in under-$650 console models. 
be shown in U.S. within year. i Sory) wo 


> # 
’ 


4 Console ster 0, a ae SO an, also ‘was reintorced.. Company ieedea's- 
Sony Mavica will get first North American demonstration May 16, and some technical g. ‘channel consoles with discrete 8-track & SQ decoder, one incorporating receiver from com- 


tails will be revealed, at International Magnetics Conference (Intermag) in Toronto, Intermw er en 

session on consumer videoplayers is also scheduled to feature papers on Zenith optical vide. --‘"Initiatives were 13V"" & 15V" solid-state color (another new chassis), audiophile component 

disc system, Rabe-Bogen magnetic disc. RCA Chmn. Robert Sarnoff, meanwhile told annul stereo line under MX brand, first random-access remote TV tuner. Magnavox once again beat 

meeting last week that RCA's electrostatic disc system is almost in "final developeiett ened RCA to market with RCA-made tube, becoming first to offer 13V" PIL slot-mask. It also 

and company is now considering questions of timing & marketing. ere ik: ely added 15V"’ matrix PIL set and continued 17V" & 19V"' PILs introduced last year, New remote- 
5 ea 


a “control system scheduled for 4th quarter introduction on $900-$1, 200 consoles, is ultimate in 
PACKARD BELL—1974's FIRST TV CASUALTY: TV's cost-price squeeze claimed another vic 
tim as conglomerate Teledyne decided to lop off Packard Bell consumer electronics operatio . 


‘tuning convenience. Called Star (Random Access Tuning System spelled backwards), it allows 
ending TV-stereo production at Nogales, Mex., & L.A. plants by Aug. and selling off inventor 


viewer to punch in desired channel, from 02 to 84, on calculator-like remote unit. Channel 
Decision, though not unexpected, was made suddenly late Fri., May 3, when Teledyne dis. 
approved Packard Bell's proposed budget. Teledyne Packard Bell lost $1.8 million in fiscal 


change is instantaneous and all-electronic. On-screen channel-number display initially covers 
1973 (ended Oct. 31). It's understood that losses were reduced in current fiscal year, butit 
was impossible to forecast breakeven point. Sales were estimated at about $30 millionin — 


fiscal 1972. 7 


ot. 


iS de 
Laie 


1/4 of picture, shrinks & disappears in 6 sec. Guts of system is Magnavox-designed, Mostek- 
-puilt digital IC. 
New MX audiophile line makes Magnavox 2nd domestic full-line manufacturer, after Syl- 
yania, to go after booming sophisticated audio market, Under direction of Ed Carrier, ex-JVC 
line will be offered primarily to existing Magnavox dealers. However, MX will be separate 
Se 7 Pea franchise with own qualifying requirement. 
Distributor meeting scheduled for June 8 in L. A. has been canceled, and 1975 models will eaten 2 ee 2 roe gry eA 

: : Pree : ; fo moe © Some significant price increases are promised in console color. Fall prices aren't firm 
an a sratiprcntrgg hed dead sie as be eage ei path phat f. yet, but it appears console line Will start at about $630 vs. $580 year ago. Deluxe-cabinet 
tributors even plan to hold new-line gous for dealer C i ee we ica Hes aaah consoles will go up $30 from previous high to $680-$700. HOWEvEE, ae rtable 
wade th Bel wheat jap Ss. Company says BO lecisie am color & b&w, open-listing of leaders will probably result in retail price cuts in fair-trade 

plants or Packard Bell name—but it's known that at least one marketer is seekilg | states, (Additonal product line details, p 11.) | | 

name for private-brand line, and Nogales plant could appear attractive to Japanese TV makers | ___ , ) 


~~ 


ieee 


seeking ready-made North American manufacturing base iis Sf re Se setatc 
p Beri _— -|_—ss* Picture tube price increase may be announced soon Recording capability for 8-track players will be 
ackard Bell produced first TV line in 1948, specialized in West Coast market, Under? by RCA, whose pricing actions normally are followed by stronger trend than ever in mass-market audio this 


other producers. ‘We're carefully studying this year. Capehart will feature 8-track recorders vir- 
-Possibility,"' we were told last week by RCA Elec- tually across wet emaets ee at 
start of colorcasting in 1954. PB was purchased by Teledyne in 1968 for about $16.9 milhor eas We Gen ie 73 eats aye 3160 ee nig ‘AM-FM. One Lloyd's model, 
stock after proposed sales to Telex in 1966 and to Singer in 1967 fell through. = = ~~ ~—*||_color tubes, also hinted at bakit nen he told annual with AM-FM & phono, has two 8-track decks, for 
KI ' meeting: "Until this month, price controls have pre- recording from one cartridge to another, Topps — 
¢: % vented us from fully recovering increased materials _ Juliette line now has four 8-track recorder com- 


Under Teledyne ownership, TPB entered home VTR marketing with Cartrivision deck er 
_ costs." Corning TV Products Vp-Gen. Mgr. Henry pacts. Soundesign, having moved into U.S.-assem- 


ment was shaken up several times in attempt to find proper place in TV-stereo busine pias * |  Frailey, in answer to our question, said "we are bled consoles last year, now says It 1s Adore od 


managements, it repeatedly attempted to "'go national," pulled back each time. It was one of 
manufacturers (other was Admiral) which backed RCA by offering color sets continuous! from 


rcs 


suffered manufacturing difficulties last year in starting up solid-state color line. - Top manage 
the feasibility of establishing its own manufacturing 


occurring in April 1973, About 500 employes wi ¢ seriousl oS ia EG 
J. ill be affected by shutdown. Balhg riously studying the price situation" in color tube Te | , e 
eye oe | —s z 7 ery oe glass in light of escalating material & fuel costs. facility for consoles & oviee p epenis nin ds! 
MAGNAVOX REPOSIT T — ae anavoed from last Corning recently announced b&w glass price increase Magnavox will drop fair-trade pricing on Odyssey 
abe POSITIONS TO REVIVE PROFITS: Another new Magnavox eme ged fr gel Averaging about 9%, effective June 1. =F TV game. Unit has been pegged in $80-$100 range 
week's line presentation for company zone & al manasers at Ft. Wayne hq. Although | FERS “E he RE 
pba need e & regional managers at Ft. Wayne Dd. 1-year? “a First show | Div. Desion - Sinee introduction 2.years ago. Company Says 1 sole 
pense ss eins pi continuity & year's accomplishments, changes for 1974 model ye 2 ee Biginearat sade geod by et mies Div., Design — 69, 000 in 1972, 90,000 in 1973, had 1, 000% iner case 
ually rival scope of last year's : ott amet ano of unprofitane Wei: ronic Components Show, opens in, sarter 1974. Export to Europe is planne 
p y Ss overhaul. New moves include: (1) Trimming of unprt"" Washington's Statler Hilton May 13 in conjunction in first pee steek slssibly’t 1975, Sears may 


product lines and phaseout of hybrid color. (2) Reinforcement of traditional strong points, ay with 3-day Electronic Components Conference. Show this yeus,. ae istmas book 
including yet another new solid-state console chassis. (3) Initiatives including audiophile | vill feature about 30 exhibitors displaying state-of- be suit uptime TS ERT gC eae 

under new brand, (4) Cautious move toward higher prices, somewhat offset by first use ‘rtcomponents for OEM market. = "EVR Family Ce oe Ce ea eerie 1,000 
: / ; Sas Sap maa . of , mes! i : iy 738 ne d hv Yr 1 + 
aout Heats sil _ Phileo won't increase prices in new line, Henry Se ae pies 0 fee includes EVR player & 
cassettes. Sample program titles: "Golf Clinic © 

~ Months,” "Japanese Cinema Best One Series," "How 


romade iy |, Ford I told stockholders in answer to question at 


Re has drop ed security systems, b&w consoles, battery aN & one-year TY 3 , (@ ®nal meeting last week. Sale of Philco to White - 
on hybrid byw. When inventories are depleted this fall, it will also drop hybrid color a! : 


a 


; snd % am a : : 

| : - Consolidated is d 2 sai tiations 

aaeae SY tit ead otiations : Tene Se 
Seaelaioy a , he said, and no neg nS to Wear Beautiful Ki nos 


AM portables & dial-face clock radios. Security systems were recent innovation that ¢ ph ene are in progress. 
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Broadcast 


‘ERRONEOUS PREMISES' IN CIP counter renewal 

bill, Whitehead tells Hart. OTP dir. says Citizen's 
proposal would hurt stability. Hearing resumes July 
93-25 & 31. (P. 1) 


MORE ON CHILDREN's TV: FTC Chmn. Engman 
intends to issue more guidelines on children's TV 
ads. High-sugar rule may come soon. (P. 2) 


_COMMERCE COMMITTEE & COPYRIGHT: Pro 

_ sports persuade Committee to take new look; July 
15 markup set. Broadcasters, CATV & copyright 
forces now pitching hard to Committee. (P. 2) 


CBS SALES, EARNINGS RECORDS: ‘Outstanding 
performance’ of TV network cited by CBS in 2nd- 
. quarter & first-half earnings report. (P. 3) 


BROADCASTING & MONOPOLY: OTP Dir. Whitehead 
Says industry is monopolistic; hearing reveals Sen- 
ate bill has potential to restructure TV-radio. (P. 4) 


_ KNIGHT & RIDDER STATIONS on block as newspaper 
groups plan merger. Knight's WAKR-TV-AM-FM 
Akron and Ridder's WCCO-TV-AM-FM Minneapolis 
among those to be sold. (P. 4) 


PUBLIC TV FUNDING: President will review his 
decision to reject long-term funding bill; announce- 
ment expected soon, (P. 5) 


'ERRONEOUS PREMISES! IN CIP RENEWAL BILL: Counterproposal to broadcast license re- 
_hewal legislation now being considered by Senate ''misconstrues the nature of the renewal prob- 
lem" and would result in less stability--not more—according to OTP Dir. Clay Whitehead. He 
was responding to draft bill submitted by Citizen's Information Project (CIP), which is leading 
Opposition to renewal bill sought by broadcasters. 


Sen. Hart (D-Mich.) had asked OTP, FCC & Justice Dept. 


CIP would require successful challenger to buy out the depreciated 


has responded. Essentially, 


4ssets of the renewal applicant and, under certain circumstances, 
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RECORD COLOR SALES iir-Juneé totaled 784, 600, up 
3% from June 1973, bringing first-half sales to more 
than 3,750,000, only 5.1% below last year. (P. 7) 


TV FINANCIAL STATEMENTS for 2nd quarter under- 
score cost-price squeeze. RCA earnings drop of 15% 
attributed to consumer-related business. Magna- 
vox, Warwick report loss. (P. 7) 


COLOR LEADER PRICES below last year's on solid- 
state sets, higher on hybrids. Biggest price drops 
registered in key 19V" & 25V"'SS categories. Tabl 
shows who has what and how much. (P. 8) 


ZENITH, SEARS DENY charges over ads. FTC ac- 
cuses Sears of bait-&-switch ads. Zenith challenged 
on 'made-in-U.S.' claims for color TV. (P. 10) 


NO MGA PULLBACK, says Melco Sales, which took 
over line from Mitsubishi International. Melco plans 
component audio line, names new region managers 
in East & Midwest. (P. 10) 


TAIWAN SLAPS QUOTAS on color imports from U.S. 
& Europe, halts shipments from Japan. Customs 
Court orders 1971's 10% duty surcharge refunded to 
importers; appeal seen certain. (P. 11) 


LEAR SIGNS GM: Signing signifies victory for Lear 
in 8-track patent fight with Motorola. (P. 11) 


for comment; to date, only OTP 


to reimburse losing renewal 


applicant for "unrecouped investment."' This, CIP argued, would add "'stability’’ by protecting 
“lcensee's investment. CIP also would grant renewal to station "substantially attuned" to needs 
ss community "unless the competitor offers proposals for service which are clearly superior... 
4nd the competitor demonstrates a very high probability that his proposals can & will be im- 


plemented." 


< Countered Whitehead, in letter to Hart: "The CIP bill misconstrues the nature of the re- 
a ides problem... Stability is needed, not to assure the profitability or fiscal security of broad- 
nee ers but to insure that the dissemination of information & ideas to the public will not be 1m- 
_Peeed or artificially distorted by direct or indirect governmental influence. . . This provision 
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(ZENITH & SEARS AD GRIPES: Ads by Zenith& _ 

Sears are being challenged, but both companies indi- 
cate they won't make changes without a fight. Zenith 
is in conflict with Council of Better Business Bureaus 
(CBBB) over what constitutes "American-made" TV. 
More serious is FTC charge that Sears uses bait-&- 
switch ads to sell major appliances. 


CBBB's National Ad Div. wants Zenith to drop 
ad claim that "every color TV is made right here in 
the U.S." because, according to information supplied 
by Zenith, 14.5% of sets' components are foreign 
made, Complaint is being referred to National Ad 
Review Board which has final say in such disputes. 
Zenith spokesman said: "In our view, the statement 
[that its sets are U.S.-made] is fully substantiated." 


Sears denied FTC accusation, promised to "'vig- 
orously oppose" action, FTC, in proposed complaint, 
said consumers trying to buy an advertised sewing 
machine were discouraged by Sears salesmen trying 
to sell more expensive model. FTC noted that re- 
tailer's method of paying salesmen rewards them for 
selling higher-priced items, deterring sale of adver- 
tised leaders (see p. 4). 

—————— 


Magnavox seeks dismissal of suit filed by fired 
executives Gerald Martin & Keith Neimann on grounds 
it had right to fire them even if their allegations of 
misconduct by Senior Vp Alfred di Scipio (Vol. 14:24 
p14) were true. Magnavox has denied allegations in 
previous statements to press. Martin & Neimann 
are seeking $1 million in damages each, charging 
they were fired in retaliation for gathering evidence 
of misconduct by di Scipio. Motion for dismissal 
argues company may fire employe without cause or 
for any reason, unless there is contract or statute 
to contrary. It claims co-defendants Pres. Robert 
Platt & di Scipio had duty to "exercise judgment to 
avoid dissension among management personel." 
Hearing is scheduled for Sept. 9. If motion is over- 
ruled, defendants will have 10 days to reply to origi- 
nal complaint. 


Advent VideoBeam projection TV marketing is 
moving, as company sifts through 750 dealer appli- 
cations and names VideoBeam sales & mktg. mgr.— 
Christopher Wright, ex-CBS Records mktg. plan- 
ning, administration & budget dir., who reports Aug. 
19. In addition to markets already served—Dayton, 
O. & Memphis-Little Rock-Birmingham (Vol. 14:24 
p9)—new areas to be Opened within 2 months are 
Minneapolis, Phoenix, Mich., Ky., Ind. 


Price increase on entertainment receiving tubes 
for replacement market (Vol. 14:14 p13) was an- 
nounced formally by RCA last week. Effective Aug. 
1, hikes average 3.3%. RCA also announced in- 

J creases averaging 13% on industrial receiving tubes. 
~~ Dow Corning last week raised prices on some Silicon 


‘semiconductor materials 10%-15% for 2nd time this 
year. 


Labor negotiations between Zenith & Sprincfi 
Mo. IBEW local resume with meeting he ifene 
plant reopens after vacation shutdown. Contract ex- 
pired June 30. Meanwhile, Magnavox & IUE local 
representing workers at Greeneville, Tenn. have 
agreed on 3-year pact. 


JULY 15, 197%) VOL. 14, NO. 28 
'NO MGA PULLBACK': Don't count MGA out of 
eastern markets or audio business. Steve Saake, ‘da 
national sales mgr. of Melco Sales, which is takin 
over marketing of MGA line (Vol. 14:24 p9), told us 
there's no truth to widespread trade reports that _ 
MGA is pulling back geographically or in product — 
mix. Firm has just hired Harvey Segal, onetime 
Silo, as Philadelphia-N. Y. region mgr., and Stanley 
Murton has been promoted to Chicago region mgr, 


TAIWAN SLAMS COLOR DOOR: Taiwan has imposed 


1. 14:21 p9) on color TV among other so- 
wae hee Hi andlly in effort to reduce trade defi- 
cit, Citing $507.5 million imbalance in first half, ~ 
Board of Trade said starting July 1 it ceased granting 
licenses for import of color TV from Japan and 
pegan limiting imports from U.S. & Europe by local 
distributors according to market-share formula. 


Lion's share of U.S. imports will go to RCA 
distributor Lai Fu Trading, which pioneered market 
there last year. Lai Fu will have right to import 


Saake said move into high-end audio is planned, 
Parent Mitsubishi Electric markets component audi 
line in Japan under Diatone label, but different name 
will be used in U.S. Melco is subsidiary of manu- 
facturing operation Mitsubishi Electric. Its pre- 
decessor was div. of trading company Mitsubishi 
International. Saake told us shift from trading com 
pany to factory streamlines operation & reduces _ 
overhead. Recent open-letter trade ad signed by — 
Melco Pres. Yoshito Yamaguchi promised continua- 
tion of one-step distribution, price protection, fair 
trade & in-board warranty programs; it character- 
ized creation of Melco as "giant step forward." — 


70 sets monthly, while Quasar gets 10-set quota. 
Total monthly quota is well below half of what market 
there has been absorbing this year. Through April, 
Taiwan imported $2,2-million worth of color sets 
from U.S., plus $2-million worth from Japan, 

~ $500,000 worth from Europe & Canada. 


While Taiwan may not want U.S. TV, it's still 
anxious for U.S. capital. Economic Affairs Ministry 
has scheduled series of investment seminars in U.S.: 

= * Dallas, Sept. 10; Indianapolis, Sept. 12; Seattle, 
Proposed FTC rule on representation of TV- Sept. 16; Atlanta, Sept. 18. 


a U.S. consumer electronics importers may be 

in for multimillion dollar duty refund if Customs 
Court upholds ruling that 10% surcharge ordered by 
President Nixon in 1971 was illegal. During sur- 
charge period (Aug. 16-Dec. 20, 1971), we estimate 
industry paid out more than $50 million in extra 
duties for TV, radios & tape equipment alone. Much 
of surcharge was passed through to consumers, but 
needn't be refunded to them if importers get money 
back, Court said. Govt. is expected to appeal deci- 
sion, to Supreme Court if necessary, so it could be 
years before case is resolved. 


filed with Commission. CEG objected to section 
which appears to require disclosure of cabinet com- 
position in ads, noting that pictures of TV sets don’ 
tend to mislead public and that it would be unreason- 
able to require advertiser to make full disclosure 
where no representations are made about cabinet — 
composition. Section on "simulated" materials was 
also questioned—CEG stating that wording apparently 
requires manufacturers to disclose that knobs & trim 
are metallized. Detailed disclosures would be bur- 
densome, EIA said, requiring separate label for eath 
color of each model and change in labeling when M2- 
terials are substituted within product cycle, It also 
asked more guidance as to what information should 
be disclosed. In separate FTC filing, CEG asked 
change in specifications for testing audio equipment 
in new ad rules. Current rule, effective Nov. 4, 
specifies preconditioning of amplifier by operating — 
it on all channels at 1/3 rated power output for one 
hour using 1,000-Hz sine wave. CEG asked rule le 
changed to conform with industry practice of warmill 
up at 1/10 rated power. Higher power could blow # 
speakers. , 


—————— 


Entering TV importing this fall, International 
Consumer Products, N. Y., plans to offer 12V"' & 
_16V" b&w, adding 19V" b&w & 13V" color in Jan. 
‘Sets will come from undisclosed Taiwan & Japan 
Sources. Founded in June 1973 (Vol. 13:14 p11), 
ICP sells clock radios, calculators, stereo compacts, 
recorders & phone answerers, will add refrigerators, 
freezers, electronic watches & clocks. Subsidiary 
of Arlen Realty, ICP's sales for year ended Feb. 29 
Were $4.5 million. Philip Baird, ex-PRB Industries 
_& Lantz International, is pres.; M.T. (Bud) Fugel- 

. oO Sang, ex-Toshiba, ex-Cartridge TV & Admiral, 
FCC's new RF certification requirements for mktg, dir.; Stanley Reiff, ex-Solar, national sales 
TV & FM (Vol. 14:7 p13) go into effect Aug. 2. : ‘Mgr,; Damon Wilson, ex-May Co. & AMC, mdsg. 
Consumer Electronics Group had requested & ne , es 
ceived stay of March 25 effective date on ground its  Adace ;: u im- 
time was inadequate for retooling, preparing labels, ae oe aie areca pe aewlepae “ioe sa 
etc. New rules require that brand name & model . Stereo Systems, names A. Eicoff & Co Chicago 
number appear on plate attached to outside of evili for account estimated at $450,000. Mexiton expects 


receiver, a «CO oe marketing this fall... Harman-Kardon ac- 
New projection TV system for theater-sized geeeence to Keye/ Donna/Pearlstein, L.A.. In 

screens has been developed by Philips French i o"S* Feport, we indicated firm had lost account. 

affiliate LEP as possible replacement for EidopM» = Dhaomy that + 

ay ae | stemis| ..  “Reory that TV started Port Chester, N.Y. 

which Philips markets in Europe. Heart of 5Y8 "  & nightclub fire which killed 24 (Vol. 14:27 p10) appar- 


"Titus" tube, which uses ferroelectric crystal!0 @ ently was discard 0). 
modulate light from xenon lamp. Color system use dl ed last week when Greenwich, Conn. 


: police arrested 29- ae 
3 Titus tubes, projects light flux of 2, 500 lumens, arson, 22-year-old man on suspicion of 
might cost about 1/3 of Eidophor's $80, 000-plus. 


> 


4 » 


import quotas, along with previously announced higher 


408 sets monthly. Admiral distributor will be allowed 
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LEAR SIGNS GM: Lear Jet Stereo won major victory 
in 8-track tape player patent-fight with Motorola by 
signing GM as licensee. GM doesn't have license 
from Motorola, which, like Lear, claims to hold 
basic patent for system. GM's Delco Div. is under- 
stood to be 2nd largest (after Motorola) U.S. manu- 
facturer of 8-track players. Cross-action suits, 
started in 1972, in which Lear & Motorola challenge 
validity of each others' patents, still pend in Denver 
Federal Court. 


In other developments, ITA continued internation- 
al expansion by signing Dutch Philips, Belgium's 
Theo Starr & Teijin America as members. Assn. 
has set March 2-6 for next annual seminar in Tuc- 
son... Nakamichi adds 2-head stereo cassette deck 
at $399, plans battery portable stereo cassette deck 
with speaker monitoring at $500. Both have twin VU 
meters, Dolby circuits...Advent is releasing Pro- 
cess CR/70 recorded cassettes. Initial releases, 
mainly classics, use chromium dioxide tape, are 
Dolby-encoded, priced $5-$8, 


Video notes: Thomson-CSF laser videodisc sys- 
tem is scheduled for first demonstration at Vidcom 
in Cannes Sept. 16-21. French company has been 
cooperating with Zenith, and latter's system is simi- 
lar...Metric Resources Corp., Burlingame, Cal. 
information-equipment leasing firm, has bought 
Motorola's inventory of 2,700 EVR players, Video 
Publisher reports. In joint operation, MR's Leasa- 
metrics Div. and National Trend-In, Reston, Va. 
cable video developer & tape duplicator, plan to 
service hotel-motel industry with central playback 
units... Mitsubishi has begun production of 1/2-in. 
EIA-J Type I color cartridge VTRs, expects to pro- 
duce 3,000 this year, 10,000 in 1975, will add 3/4- 
in. U-type units later. Mitsubishi also makes EVR 
players. 


Potential fire hazard might be caused by possible 
defect in some 4,000 color portables sold under 
Truetone brand by Western Auto in late 1970 & early 
1971, Midland said in notification to Consumer Prod- 
uct Safety Commission. The 11V" sets were made 
by Japan's General Corp. Midland spokesman told 
us filing was prompted by San Francisco lawsuit 
brought by consumer who claims set caught fire. 
Other than that suit, he said, there's no indication 
of problem with set, and no actual defect has been 
found. He indicated case was reported to CPSC to 
ensure compliance with agency's vague notification 
regulations. Case is 2nd for Midland; earlier this 
year, one of its clock radios, marketed by Gamble- 
Skogmo, was recalled for correction of possible 
shock hazard at earphone jack, 


Magnavox has charged patent infringement in 
suit filed against 5 manufacturers & distributors of 
coin-operated TV games. Named in action, brought 
in Chicago, were Atari, Bally Mfg., Empire Dis- 
tributing, Chicago Dynamic Industries & Allied 
Leisure. Magnavox claims games violate patents 
of Odyssey TV game. Odyssey was patented by 
Sanders Assoc., licensed to Magnavox in 1972 (Vol. 
12:19 p11). Magnavox said it's offering licenses at 
reasonable royalties to other game makers. 
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Broadcast 


DIST, JUDGE HART TAKES ‘extraordinary measure’ 
of asking networks to warn public of shock hazard in 
trouble light. Networks respond, mooting Product 
Safety Commission suit asking that manufacturer be 


|} required to buy time to warn public. (P. 1) 


CABLE SATELLITE FUTURE, per Booz, Allen re- 
port, sees only occasional use of bird at start, 
eventual profits in 'special programs.' Sees 'no 
salvation’ in pay cable, finds 2-way of minor value 
for 5-10 years. (P. 2) 


WILEY'S FCC MARCHING ORDERS: Heavy schedule 
First up 
is cross-ownership Sept. 10, which Wiley plans to 
discuss along with renewals at IRTS speech Sept. 18 
) nN. Y, (P. 2) 


PAY CABLE & 'UNFAIR COMPETITION': NCTA 

complaining to FTC about NAB ads. Senate Antitrust 
Subcommittee sifting charges of network & station 
pressure on movie producers. (P. 3) 


AN 'UNNECESSARY' NAFMB is goal of beefed-up 

-Tadio services at NAB. Voron says NAB has nothing 
to fear from inclusion of AM at Oct. New Orleans 
exposition, (P, 4) 


NETWORKS RESPOND TO JUDGE'S PLEA: U.S. Dist. Judge George Hart (D.C.) took admit- 


tedly "extraordinary measure” last week of calling news execs. of 3 commercial TV networks 

& PBS to ask them to warn public in news shows of dangers of shock from "trouble light" for- 

merly on market (Vol. 14:31 p5). All 4 networks responded immediately and, as result, Hart 

Said he "doesn't expect" to order manufacturer A. K. Electronics to buy network time to warn 
public of danger—as sought by Consumer Product Safety Commission. 


Bile made request immediately after hearing preliminary argument on Commission suit. 


s legal questions were relatively simple, but the question of how to protect & notify the 
"ners of these lights transcended the law," judge told us. So, he said, he called network execs. 


; 


direct to ask them to warn public. There were almost 50 defendants. ..The hearing would have 
And during all that time, public would be using this "potentially dangerous 


& aken a year or Qt 
Product," he said. 


it 0 BS & ABC aired reports on evenir 
_*0n Today Show next morning. CBS join 


Was ye S defective, he said. 
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news same day Hart called (Aug. 29); NBC repeated | 
‘Onstratj ae ed ABC in covering Product Safety Commission dem- | | 
ger “hy sis sng light's dangers Aug. 30. Hart said he took unusual step because ''this type of eo; i | 
; fic difficult to describe verbally. When you see it visually. ..it's immediately apparent. | 
aa distinguishing faulty light from others on market made it important for public to 

i. "The networks' responses were excellent...Everyone ~ 

"With na Cooperative." NBC News Washington Vp Frank Jordan said Hart showed great concern 
~ ~© Speed with which [warning] could be disseminated." | 


VOL. 14, NO. 35 


PHILIPS' BID TO BUY Magnavox stock on market at 
$8 per share attacked by Magnavox management, 
which urges holders to wait for better offer. Deal 
would give Philips long-sought U.S. TV foothold, 
launching pad here for VLP videodisc. (P. 7) 


CONSUMER ELECTRONICS industry in crisis as 
fall selling season opens after Aug. sales trail both 1 
1973 & 1972 months. Chronic inability to raise | 
prices & restore profits results in degradation & . 
stagnation of product, industry attrition. (P. 9) 


ZENITH GETS TOUGH, digs in for long strike, re- 
duces future role of Springfield plant by 20-40%, | 
switches 3 more big-screen lines to Chicago as ; I 
shortages start to hurt. (P. 10) | 


GILLETTE CALCULATOR due in 4th quarter if final 

marketing decision is favorable. Sinclair is supplier. | 
Business Week sees little hope for Bowmar & other 1} 
non-vertically integrated calculator makers. (P, 10) | 


| 
TV PRICE CUTS by Magnavox make possible $299 _ | | | 


SS 17V". Philco extends $25 ad allowance. Sears Th 
promises aggressive price promotion. RCA opens tl 
door to shorter warranties, but Zenith doesn't go hl 
along. (P. 11) 


a 
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iConsumer Electronics 
gue A Section of Television Digest with Consumer Electronics 

4 a scrutine' SALES + TV. PHONOGRAPHS + “TAPE PRODUCTS » RADIO » COMPONENTS » NEW PRODUCTS » FINANCE 


STATE OF THE INDUSTRY 
Sales to dealers, from EIA, for weeks ended Aug. 9 & 16 (32nd & 33rd weeks of 1974): 
Aug. 1973 % Aug, ‘vs, 1974 1978 % 


otal TV... 234,895 275,051 -14 
COlOT< » aie 121,042 171;983 =29. 
Das 5h .0 113,853 103,068 +10. 
ITotal radio... 543,964 565,714 -3.8 675,597 -2.1 23,540,856 26,799,984 -12. 
home, port. 367,156 363,516 +1.0 481,331 -3.6 17,338,714 18,799,910 -7. 


6 253,219 -0.6 2 

6 1 0 

> 1 7 

8 1 2 

0 6 8 

-only.. 139,960 162,373 -13.8 180,255 -12:8 6,545,979 8,965,736 -27.0 
| 0 0 7 
6 6 5 

7 3 a 

1 2 1 

6 8 7 


138,877 -10. 
114,342 414, 


8,353,149 8,996,173 -7. 
4,776,752 5,081,221 -6. 
3,576,397 3,914,952 -8. 


1 ae 227,196 201,143 +13.0 301,076  +3.0 10,792,735 8,834,174 +9, 
——— 176,808 202,198 -12.6 194,266 +1.6 6,202,142 8,000,074 -22. 

otal phono.. 90,873 86,821 +4.7 73,759 -28. 
| port.-comp.. 76,146 73,130 +4.1 57,722 -32. 
Peatsule . «x a0t4,727. 18,691. 47.6 16,097 2.29: 


: | Color TV-5-week moving average: Aug. 16, 1974--151,200; 1973—171,741 (down 12%) *: 
ii Aug. 9, 1974--151,382; 1973—166,571 (down 9, 1’) 


2 
Ih fn ae 
| Note: EIA has advanced release of weekly figures by one week as result of computerization, 


y | making possible more up-to-date data. Table above summarizes figures for 2 weeks. 


2,046,340 3,058,526 -33- 


BEHIND PHILIPS' BID FOR MAGNAVOX: The Dutch, who came out pretty well on their pur- 

chase of Manhattan Island in 1626, went bargain-hunting in N, Y. again last week. This time, 

through North American Philips, they offered to buy Magnavox at $8 a share, about 73% of its 
asset value. Magnavox board treated offer as if it were $24 worth of beads & trinkets, urging 
shareholders to wait for better bid—presumably from somebody else. 


_ Although Magnavox had been in discussions with Philips since spring, management said it 
vas shocked at the inadequacy of the offer... made unilaterally and without benefit of negotia- 
tion," Following special Aug. 29 board meeting, company announced it had retained Lazard 


_ Intender offer, inserted as 2-page ad in major newspapers Aug. 30, NAP bid to purchase 
all 17,8: : outstanding Magnavox shares for total of $142,573, 000—costs & commissions 
‘odealer-mgr. Morgan Stanley & Co. would bring NAP's total expense to $150 million. Of 
purchase price, $100 million in cash would come directly from Dutch Philips corporate funds, 
remainder in notes from or guaranteed by Philips. 


‘sumer electronics industry. Philips also had negotiated for Admiral, but was outbid by 
Rockwell. Obviously figuring prominently in Philips' bid was need for American eerataer be 

“tits VLP videodisc system (Vol. 14:34 p6). With U.S, base, VLP could become form1 . 
Potential competitor to RCA's upcoming SelectaVision videodisc system in battle for standards. 


__N.V. Philips’ Gloeilampenfabrieken, with hq in Eindhoven and subsidiaries & affiliates all 
| ‘Yr world, is ranked by Fortune as 5rd largest industrial company outside U.S., is 13th big- 
ee Sest in world in terms of sales. With 402,000 employes, last year it had sales of $8.1 billion, 
‘ | het income of $323 million. In terms of electronics companies, it ranks only behind GE, IBM 

f° "'Tin sales. Last year, its Video Div. had sales of $1.15 billion, Audio Div. $590 million. 


ji 


an 


10-16 week change 3-9 1978 to date todate change 


454,124 476,268 74:4 


freres & Merrill Lynch "to consider alternatives. ..and to make appropriate recommendations. 


_ Purchase of Magnavox would be ideal way for Philips to realize long-sought entry into U. S. 


2,500,464 3,534,794 -29.3| 
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It's also giant in components ($1.07 billion), appliances & housewares ($440 million) - ‘] 
industrial & defense electronics. a 4 ity 


A 4 
A! i" ; 


- & & ~ 

Long-standing myth of arms'-length gulf between NAP & Philips was demolished ats 
offer, in effect revealing Philips as source of money for purchase and stating "Bazit iy 
i 


company which controls Philips] & N. V. Philips may. ..be deemed to be parents of APA 
NAP is 61% owned by Philips Trust, established during World War II to protect Philipg! j. 
assets. Philips Trust is owned by N.V. Philips shareholders. In U.S., NAP owns elecins, 
chemical, pharmaceutical & utility firms—including Advance Transformer, Alliance Mfo , 
(antenna rotors & garage-door openers), Amperex, Chicago Magnet Wire, Electra/idjs,j 
Ferroxcube, Kulka Electric, Ohmite—distributes Philips broadcast, industrial equipmen . 
housewares in U.S., has extensive research labs here. oe 


> 


NAP is slightly larger than Magnavox, earned $34.5 million ($3.78 a share) on sales y 
$727.6 million last year. Magnavox earned $6.9 million (39¢) on $620.2 million in 1973, log 
$93,000 in 2nd quarter but was in black ($712,000) for half. NAP tender offer reveals emi 
tory talks with Magnavox started in spring (Magnavox Pres. Robert Platt July 19 denied to ys 
that there had been “any negotiations" with Philips), quotes Magnavox July 22 forecast that i 
1974 net profit would be $9.3 million (52¢ a share) on $593 million sales if it raised TV pris 
early and $6.2 million (35¢) on $584 million if it waited until later for price boost, 

In addition to consumer electronics, Magnavox is major factor in furniture, home f nis 
ings & musical instruments. It has plant in Ft. Wayne, produces consumer products, subzs- 
semblies & cabinets in modern Tenn. facilities. Magnavox stock closed Aug, 27 at 4-1/4, 1 
2 ‘points next day before NAP offer was announced. NAP noted in its tender offer Aug, 30 tha! 
preceding day it had "obtained information that a member of its corporate staff who is nota¢ 
ficer, over a period of about 10 days, including Aug. 28, purchased. ..about 12 ,000 [Magnan 
shares."’ Following issuance of bid and Magnavox's advice to stockholders to hold out for bet 
deal, company's stock closed Aug. 30 at 8-3/8. Stock didn't open at all preceding day, _ | 


/ ay 
"We're obviously going to look at this from the antitrust standpoint"' of any Philips takes 


of Magnavox, Justice Dept. attorney told us. However, since Philips is not important U.$.1 
petitor in any of Magnavox's fields, Justice Dept. disapproval seems unlikely. & ot: 


mais 

Harassed TV industry had mixed reactions to takeover bid. RCA Exec. Vp William lls 
thought it would have "long-term favorable effect on the industry —Philips is a good competi 
Admiral Pres. Ross Siragusa saw move as "just part of the continuing attrition in the indus 
when stock prices get so ridiculously low, there are bound to be people waiting in the wings 
to snap up a bargain."’ Executive of another 2nd-tier company expressed hope deal would be? 
pleted—''the industry needs this to preserve competition. Philips is tough & smart & good, Tt 
wouldn't buy it without thinking they could make a profit and I'm sure they're thinking inter 
of the videodisc market, too." Zenith Pres. John Nevin, who with Magnavox Pres. Platt sa 


3 


to halt Matsushita takeover of Quasar, declined to comment. oe 


Magnavox cited Matsushita takeover of 
its Aug. 30 statement urging stockholders to s 


effect would be "permanent restructuring of the industry which would require 


realistically consider its available options." Interestingly, Matsushita & Phil 
close relationship, with several joint ventures, 


Philips—tough, savv in world business—obviously hopes to be in U.S. for] 
worldwide facilities, including ultramodern TV & audio plants in Singapore, woul © 
with U.S. venture. It's also huge color tube manufacturer, with plants in Germany, ™> 
Holland, France & Brazil (and b&w in Taiwan). Philips has long experience in buying ma 


* . ‘i= .  anothel 
ally profitable firms cheap restoring them ‘lips! atti ssed to us in ance” 
context by officials in Eindh . Philips’ attitude was expre it 


asar as indirectly resultin : 
tand firm, it recalled its warn 
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oven: 'We don't drop unprofitable products —we make th ee ve 
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SUMMARY-INDEX OF WEEK’S NEWS 


COPYRIGHT PIGEON-HOLE AVOIDED: Bill be- 
comes bogged down in attempt to abort Senate con- 
sideration. Vote on deletion of performance liability 
set for Sept. 9. Congress faces tight schedule be- 
fore end of session. (P. 1) 


CATV ORIGINATIONS UP SHARPLY, according to 
NCTA survey. Programs available to 4.6 million 
subscribers. Ads carried by 70%, which average 
$7,500 yearly; sports tops. Major increase in 
color cameras, 3/4-in. machines. Full-time pro- 
eram dir. at 83%, full-time salesman at 38%. (P. 2) 


FCC'S NEW 'OPEN ERA' begins with public disclo- 
sure of special meetings on major subjects through 
Dec. Wiley promises reduction in 'burgeoning back- 
logs,’ plans 2 1/2 days of meetings weekly. (P. 3) 


CBS SAYS PROPOSED BAN on premium advertising 
in children's TV raises 'constitutional questions’ in 
comments filed with FTC. (P. 3) | 


KSL-TV-AM-FM TARGET OF JD petition to deny 
stations’ renewals because of common ownership 
with Deseret News. (P. 4) 


NAD'S CHILDREN'S UNIT BEGINS to review ads, 
reports almost no complaints. Staff & consultants 
named. (P, 5) 
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RCA-SONY ALLIANCE seen in home VTR, RCA 
abandoning owu MagTape approach for simultaneous 
introduction of 'standard' system next year, prob- 
ably using 1/2-in. format. RCA devoting major 
energies to videodisc. (P. 7) (/ 


PHILIPS TAKEOVER of Magnavox seems certain, 

as management opposition fades after bid is in- 
creased to $9 a share. Closer alliance of North 
American Philips with N.V. Philips forecast. (P. 8) ./ 


PROFITS EVAPORATED in severe 2nd quarter, 
financial survey shows. Nearly 75% of firms had 
lower earnings in quarter. TV makers' sales steady, 
audio firms register increase. (P. 8) 


JULY COLOR IMPORTS jump 32% to 134,000, set 
new record for month as shipments from Japan 
rise 24%, Taiwan 57%. B&w up modestly. Japan 
in production cutback. (P. 9) 


WARRANTY CUTBACK for SS color under study by 
Zenith, paving way for possible industry-wide move 
in first quarter. Switch from year to 90-day labor 
could be equivalent to $50 increase at retail. (P. 10) 


ZENITH SURVEYS SITES for new plants, presum- 
ably to decrease dependence on Springfield color 
facility, where strike continues. Distributors’ con- 
sole stocks depleted. (P. 11) 


MOVE TO KILL COPYRIGHT AVERTED: Copyright bill finally got to Senate floor last week, 
only to become bogged down immediately in procedural wrangling. Move was made by Copyright 
Subcommittee Chmn. McClellan (D-Ark.) to have bill sent back to Judiciary Committee—which 
would have killed legislation for this session—before vote could be taken on Ervin amendment 
(deletion of performance liability). Attempt failed, and vote on Ervin amendment has now been 


Scheduled for Sept. 9. Senators agreed, however, that another motion to send bill back to Com- a 


mittee may be submitted at any time before Sept. 9 vote, set for 3 p.m. 


If Ervin amendment is approved, senators on both sides of issue seemed to agree they woul 
permit Senate consideration of bill and its many amendments to continue. But in event Ervin 
_ amendment is defeated, vote to set bill aside will follow immediately. In any case, since there 


is no companion bill before House and none expected until next session, bill's final form when 
and if it emerges from Senate becomes mere jockeying for position in preparation for bill's con- 


sideration next year. 


* ~ 


* * 


Though Senate Democrats said last week they are willing to return to Washington for "lame 


® duck” session following Nov. elections, most congressional observers believe such session 
Vould be limited to issues which leadership & White House insist cannot await 94th Congress, 


p 
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*. et. | | 
to get rave notices, as VLP has wherever it's been shown. Announcement that Philips!) ne 
disc player might be priced under $500 in U.S. & Japanese markets (Vol. 13:34 p6) certai, iy 
brought no cheer to RCA, which had assumed —as others did—that it would be closer to $1 4) 
But RCA, whose disc has been demonstrated widely within industry (but not publicly) to 


W, 
acclaim, may still have trump card: It's shooting for list price of $300-$400, Ay 


g 
Aiea 4) 


Y e- 
Se ae 


VU TAKEOVER OF MAGNAVOX SEEMS CERTAIN: Philips now appears assured of gaining iis 
foothold in U.S. video market following Magnavox management's endorsement last week gf 
North American Philips' bid to buy all of its stock. Opposition crumbled after NAP agreetl to 


increase bid by $1 per share to $9. to 


Magnavox management recommended that its directors accept offer, and board was sche, 
uled to meet late Sept. 6. Same day, 681, 700 Magnavox shares were traded on NYSE, stock 
closed at 9-1/8 (extra 1/8 reflecting arbitrage by brokers who receive 40¢ per share ag com 
mission from purchaser). Magnavox stock didn't open preceding day while NAP & Magnayox 
principals were negotiating. Deadline of NAP's offer, through Morgan Stanley & Co., was er. 


tended one week to Sept. 17. 


Increase in offer brings sale to $160.4 million (exclusive of commissions & expenses) rt 
original bid of $142.6 million for 17.8 million shares outstanding. Although Magnavox board | 
management previously had indicated bid was too low (company's book value is $11 per share) 
and had retained brokers to look for better offer, it was obvious that nothing else was in sight, 


“ pee.) - ? 
It also seems obvious Magnavox operation will be under close control of N.V. Philips, 


Netherlands-based electronics giant regarded as world's largest consumer electronics mant- 
facturer. Entire NAP organization, in fact, appears to be drawing closer to Dutch "parent," 
although NAP is owned 61% by U.S. Philips Trust which has no direct corporate connection 
with N.V. Philips, but is owned by N.V. Philips shareholders. N.V. Philips Pres. H.A.C. 
van Riemsdijk recently was elected to board of Philips Trust, regarded as first step towa el 
bringing NAP back into Philips family (Vol. 14 31 p11). Tender offer specifically reserves 
right to transfer Magnavox shares to Philips Trust. tay via 

Revised tender offer, printed as 2-page ad in Wall St. Journal & N.Y. Times last week, 
noted more stock-buying shenanigans by unidentified NAP employes. Since they weren't ol 
ficers, this discovery won't have any effect on transaction. Only 14, 000 shares were involit 
Although such deals are illegal, penalties usually require only turning back profit made on 
basis of inside tip. cen aor ; 


. . 2 mn xy ae ats 
INDUSTRY'S TOUGH 2ND QUARTER: Only 5 firms reported earnings increases in 2nd q =i 
out of 19 in our quarterly survey of industry financial results. Three of gainers were! eM 
diversified companies which earn most of their income outside consumer electronics. Only 


Superscope & Curtis Mathes, among consumer electronics specialist firms, had ear ea 
than last year's period. | ae 


Drop in TV makers' aggregate profits was painful 80.1% for quarter with 62, 8% decline 


v 
is 


were Magnavox & Warwick. TV makers' sales were up scant 0.4%, Curtis Mathes o Naw 


than first quarter's 26.3% decline, but far cry from big gains to which audio makers We 
customed before cost-price squeeze caught up with them in last quarter 1973. Still no “Cane: 
dio firms in survey slipped into red. Included in audio category were Auton atic Radio; as 
hart, Craig, Esquire, Lloyd's, Morse, Soundesign & Superscope. 0? ea 


Profit drop in diversified categor was smallest of 3, reflecting stabilizing effe acline ¢! 
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VIN Broadcast 


- FORD RENEWS PLEDGE of '‘open' Administration: 
| Lower tells RTNDA broadcasters didn't ‘put smoking 
| unin Mr. Nixon's hand'; Wiley says Supreme 
Court's abolition of fairness doctrine would simply 
- tnean more govt. control—through access. (P. 1) 


_ NAB 'DISAPPOINTED' ON RENEWAL compromise 
revealed at Senate Commerce Committee mark-up 
session, will back Hollings' counter proposal. Little 
progress made; another attempt to report bill out 


due Sept. 17. (P. 2) 


TROUBLE FOR TV CODE PLAN: Secondary Market 
Committee, Rocky Mountain broadcasters, protest 
mandatory Code subscription for NAB TV members. 
McGannon says Code must be much tougher before 
Group W will join. (P. 3) 


® SENATE PASSES COPYRIGHT, passing ball to House 
for action next session. Adopts Ervin amendment 
deleting performance liability and Baker 'Vanderbilt' 
amendment. Eliminates Cotton & Hart amendments. 
NAB, NCTA pleased. (P. 4) 


PUBLIC TV SEEKS PRIVATE FUNDS, in addition to 
long range federal funding, witnesses tell Hartke's 
Foundations Subcommittee. Hearing on long-range 
funding Sept. 19. (P. 5) 


with journalists. 


always remain friendly adversaries." 


_ Role of newsmen in Nixon's resignation and Ford's sincerity on "open White House" follow- 
ing his pardon of Nixon were convention's major topics. TV coverage of House Judiciary Com- 
-Inittee impeachment hearing "didn't put the smoking gun in Mr. Nixon's hand," said ABC Vp 
Elmer Lower. "I think he would be out of office today, even without TV coverage. ..I hope no 
-hews director has taken a bow for taking Nixon out of office." Lower said that as broadcast news 
“continues to grow so will the aura of fear of our power continue to grow. Politicians will con- 

_ tinue to accuse us of abusing our power, but the public looks only at the credibility of our product 
and will accept us if our credibility is good..." 


Bos Johnson, out coin RTNDA res. (see pas | 
-8reat national trial when our media became part of a message of mistrust... 
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Consumer Electronics 


INDUSTRY HOPES for Sept. rebound, despite slide 
in first 2 weeks. Inventories up; production cuts 
depend on figures next few weeks. Dealers report 
color TV sales improvement in Sept. (P. 7) 


'MADMAN' MUNTZ RETURNS with projection TV 
set at $1,995, now in production, aimed at nation- 
wide distribution. Single-piece furniture-styled unit 
has 30-x-40-in. screen, uses Sony TV. (P. 8) 


JAPAN'S TV EXPORTS to U.S., buoyed by sharp in- 
creases in June, closed 2nd quarter with less than 


2% decline. First-half color shipments off 4%, b&w 
down 30%. Average prices up. (P. 9) 


HITACHI TV PRICES to dealers up 3-5% for most 
color & b&w. Retail prices cut $10-$30 on select 
color portables, $10 on 16V" b&w. Six sets trimmed 
from b&w line, 3 from color. (P. 10) 


MORE PRICE CUTS on calculators: National Semi- 
conductor unveils 8-digit at $20, threatening success 
of Gillette's similar $30 entry. Bowmar trims 8- 
digit group $15. (P. 10) 

RCA VIDEODISCS to be produced in Indianapolis rec- 
ord plant, ads for video engineers indicate. BASF 
demonstrating home VTR. (P. 11) 


FORD RENEWS 'OPEN ADMINISTRATION' PLEDGE: Faced with shock he created with Nixon 
pardon, punctuated by immediate resignation of his news secy., Jerald ternorst, Who 
had been misled regarding pardon, President Ford yearns to patch up his damaged rapport 


terHorst, who felt he 


In Ford's filmed remarks presented to RTNDA convention in Montreal last week, he said: 
"Unpredictable as the future can be, I can tell you one thing for sure about my new job. To the 
very best of my ability to make it so, this will be an open Administration, and that means open 
_ to all newsmen."' While govt.-press relationship is "adversary,'’ he said, ‘T hope Wie 


reed: "We've come through a time of 


xe 6) 
We emerged from 
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age for all color tube exports was $98.94. Major color tube customers were: German Cay 
94,300; U.K., 72,700; Belgium, 54,700; Brazil, 46,000; France, 42,200; Canada “ am 
yy WW, 


Value roge 
lay 


B&w tube exports were up 140% to 205,000, thanks to Italy's purchase of 136,000, 
82.5% to $2.33 million, with average price at $11.37, down from $14. 98. 


U.S. CONSUMER ELECTRONICS EXPORTS 0h 


First Half 1974 First Half 1979 | 
Unite $ Value Uni 3 

Product (add 000) * ae 

3, OREN ee 145, 847 35,737 128,965 32.457 

Colds tadteiardoeemGAhet Gey 92,238 29,851 84,836 27.895 

monochrome........++++5: 53, 609 5, 886 44,129 4 69). 

TV chadeis-& kits-) 5a cs 1,130, 565 36,150 448,991 31.803 

Home ratios... «+0. 212,235 2,979 128,521 "B49 
Fe Soggy gm ae Ra gm 177,417 6, 660 271, 943 
Radio chassis @ Eilts 00665 6 03% 506, 327 5, 354 467,849 
Ratliosphonos wis. Wood 8 WS 26,527 Pe at A 14, 866 

Phonpee eyelet? KEVORT Avnet 45,953 3,421 28, 803 2,701 


HITACHI TV PRICING: In move which may foreshadow 
similar actions by other Japanese marketers in U.S., 
Hitachi trimmed TV line, lowered dealer margins for 
most color and all b&w models, with 3-5% price boosts, 
chopped $10-$30 off suggested minimum retails of 
selected color portables. Hitachi now has 14 color 

) models, down from 17: b&w was cut from 15 to 9. 


pre-Christmas promotions. First shot in current 
round was fired by National Semiconductor, which — 


model $5 to $30, dropped price on 6-digit unit $3 to 


Gone from color line unveiled in spring are 9V" 
battery portable at $300, leader 13V" at $340, open- 

| listed 19V" leaders (about $380 & $410). Line now accessories and fun-&+gaine= tele ae 
| First response was from Bowmar, which cut — 


$15 from group of 5-function 8-digit models, now 


starts with 9V"' unchanged at $330, pair of 13V"' are 
$360 & $370 (down $10), 15V"' is $370 (down $10); 17V" 
pair continues at $400 & $450, latter with matrix 

tube; other 17V" matrix-tube portable down $30 to 
$430. Open-list 19V" leader is about $410 (down 

$30), first step-up is $450 (down $20), with another 
pair continuing at $530 & $570. Prices on 21V"' 
consoles are unchanged, with leader at $530, 2 at $570. 


In b&w, 7V'"' AC-DC remains $170, 9V" AC- 
leadex at $120 is gone, with $130 & $150 mee hy F 
remaining. Open-list 12V"' AC-only (about $100) 
continues, $120 step-up dropped. Also in 12V" 
open-list AC-DCs ($110 & $119) are gone, models at 
$130 & $140 remain. Pair of 16V" are $140 & $150 
(each down $10), open-list 19V" ($140) & high-end 
model at $180 have been dropped, leaving unit at 
$160 Hitachi's only set in that size. 


leader model, $20 


from memory version, now $40 & 
$80 respectively. | 


is something of bonanza for Sinclair, only U. K,-to- 


at $1,136,000) from U.K. in first 7 
year; total imports in period were 
at $133,912, 000. 


Hitachi appears to be reacting to ec i 
technological facts of life in U. S. Sh J soci her 
are no longer sole owners of small-screen solid-state 
color market here so have lost freedom to boost prices 
at will. Rising costs and shrinking sales at home 
mean U.S. subsidiaries are required to contribute 


3, 421, 000 units 


ao 


charge of Magnavox operation after sale 1s consum- 


answer at present—if retailers don't rebel. In bic- 
. * * i : : 
screen bkw, high shipping costs, non-existent oma 
market and shrinking one here have put Japanese 
virtually out of business in U.S, As for competing 


in small- ; 
AC-DC. screen b&w, Japanese have edge only in 


tinued as NYSE's most active stock last week, 
1.8 million shares traded, mostly at 9-1/4, ™ 
senting purchases by brokers for own accounts. *" 
is equivalent to more than 10% of outstanding Mag- 
navox stock. NAP's tender offer of $9 @ share i$ 
scheduled to expire Sept. 17. 


¥ 
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CALCULATOR CUTS: Calculator price war has bem 
heating up again, just in time for back-to-school & 


introduced hand-held 8-digit 4-function units with con- 
stant at $20, reduced present similarly-featured ‘ 
$17, cut $10 from pair of higher-priced models and | 
began marketing Whiz Kid kit—6-digit calculator with | 


$35-$70, chopped $10 off 10-digit 8-function unit (am 
$80). Sinclair took $5 off U.S. price of 1/4-in, thie 


New National Semiconductor 8-digit unit is pricel 
$10 under model with same features Gillette plans to 
test market this fall. Gillette, buying unit from Sin 
clair of U.K., is understood to have placed order for 
quantity under 100,000. Test is expected to take6— 
months, and, it was indicated, Gillette may place — 
future orders with U.S. suppliers. In any case, 0M 


€ 


U.S. calculator exporter. Commerce Dept. repor's: 
import of just 31, 000 electronic calculators (valued 
months of this — 


bot 
. 
t 
fh 
a 
ee oe 


Top man at North American Philips directly in” 


mated probably will be Exec. Vp Frank Randall, a¢- 


7 


an iss oie ok balance sheet than sales volume. cording to informed sources. Magnavox board last 
Sate es eee sets now only barely price- week skipped 3rd-quarter dividend, voted to hold off 
Pp e, reduced dealer margins seems best all dividends for foreseeable future. Magnavox col~” 


y 
4, repre> 
/4, re 
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ISC PLANT: RCA indicated last week 
ch VIDEO isc software plant would be in 


f its first videod des 
| nate modern Indianapolis facility. In Wall 


ified ad, RCA Records —identifying 
- AT ae 22 "the world's leader in the field 
ie a porded home entertainment products'— 
¢ wnt engineer's, presumably to develop mastering 
t replicating equipment for videodiscs. 


Sought by RCA Records: (1) Design engineers 
"to apply new design concepts in the development of 
advanced electronic test equipment. . - with heavy em- 
ghasis on video display units & systems, requiring 
background in "solid-state color TV signal -processing 
‘circuit design." (2) Video systems design engineers 
to develop video signal processing devices, with 
‘solid-state color TV receiver or color TV broadcast 
‘eamera design experience...a definite plus.” (3) 
Mechanical design engineers to develop "high-speed 
automated production equipment.''’ RCA Records said 


1 


a 


state-of-the-art development of pre-recorded audio 
& video home entertainment." 


 Videodise player development is being conducted 
simultaneously at RCA Consumer Electronics in 
Indianapolis by engineering group, including some 
experts transferred from RCA Labs in Princeton. 


Officials of both RCA & Sony, meanwhile, con- 
tined to decline specific comment on our report last 
week that both companies would introduce home VTRs 
next year containing Sony-built decks (Vol. 14:36 p7). 
‘High Sony official conceded there had been discus- 
sions with RCA in various areas and reiterated Sony 
would introduce home VTR in "approximately one 
year," but declined to state whether home machine 
would be new half-inch system which has never been 
demonstrated publicly. 


_ Sony's half-inch unit has working name of ‘Model 
400" and is designed to retail for about $660. How- 
ever, escalating costs and general inflationary pres- 
8 = could bring eventual list price up by $200 or 
nore, 

-. New home VTR, using fixed-head, longitudinal - 
oe principle (Vol. 14:14 p8), is being demonstrated 
n Ludwigshafen, Germany by BASF. Company 
Aokesmnan told us system has reached "feasibility" 
Stage, that it might be on market within 2 years 

ine at level equivalent to that of color TV set. 

ach of development work was conducted by Video 
»ystems International, Anaheim, Cal., in which 

BASF has financial interest. 


, Capes of new recorder are small cartridge 
size \¢.6 x 4.3 x .06 in.) and long playing time— 


i Raed 1/4-in. chromium dioxide tape moving 
ditection at ibe: x has 28 parallel tracks, reverses 
nil fewand end of each track, requiring only 80 
eye, For 0 for reversal, virtually unnoticeable to 
Wen BASccci ee ens Capes 1, SOUR. 
i anufacty “ seeks to licensee "LVR" system to 
only 9m Ters around world, says cartridges have 
., lovable parts vs. more than 30 for helical- 


2% Sean ¢ ‘de 
} "cartridges and that system has 5-db better sig- 


qT d. -to-noj . . . 
* Se ratio than helical-scan. 


jobs could provide "promising careers associated with 


PASF says 90-min. & 2-hour cartridges are possible. 
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QUAD AT AES: Quad disc systems received full 
share of attention at annual Audio Engineering Society 


convention in N, Y, 
past meetings was 


last week and most of rancor of 
absent. JVC & Matsushita were 


showing CD-4 (discrete) equipment, Sansui was pro- 
moting QS (matrix) and Nippon Columbia featured 
UD-4 (matrix -discrete),. 


CBS, chief supporter of SQ (matrix), continued 
policy of non-participation, but Sony presented paper 
describing listening experiments which indicate sound 
directionality provided by logic SQ decoders is almost 


equal to that from discrete systems. 


Elimination of 


one major drawback of CD-4 system apparently has 
been achieved through new compound which helps re- 
cord retain 4-channel capability even after 100 plays 


on cheap changer, 


according to paper by Gregory 


Bogantz and S. Kumar Khanna of RCA Records. New 
formulation, they indicated, could herald return to 
single-inventory system RCA dropped last year 


because consumer 


could buy CD-4 disc for stereo 


reproduction on present equipment, later convert to 
quad and get acceptable 4-channel output from same 


disc. In separate 


paper, RCA Records' W. Rex Isom 


said new quad disc, after 100 plays on low-priced 
changer, produces "acceptably quiet"’ 4-channel out- 
put but "its performance is regarded as unsatisfac- 
tory.'' Isom noted that disc made from new compound 
shows no sign of audible or visual wear after 100 
plays using cartridge equipped with special CD-4 
Shibata stylus tracking at 2 grams, implied it might 
be good idea to adopt disc formulation & Shibata 


stylus as industry 


standard. In another CD-4 de- 


velopment, Isom said upcoming disc cutters will op- 


erate at 1/2 speed 
and that real-time 


, rather than present 1/3 speed, 


cutters are under development. 


UD-4, darkest of horses in quad disc race, has 
won support from Nippon Columbia parent Hitachi, 
which plans to produce ICs for system and indicates 
it may market record player with built-in UD-4 ca- 
pability. Hitachi currently produces Vario-Matrix 
ICs for Sansui QS system. First unveiled at last 
year's AES (Vol. 13:39 p15), Nippon Columbia's 
UD-4 has failed until now to attract any hardware 
manufacturing interest, is still orphan with respect 


to dise licensees. 


At this year's show, Duane Cooper, 


U. of Ill. professor & co-developer of UD-4, told us 
he felt current confusion in quad marketplace leaves 
open possibility his system will win acceptance. 


Legislation requiring 


—_—_ 
disclosure of terms & con- 


ditions of written warranties (Vol. 14:33 p11) is 


scheduled for consideration 
Although bill is entitled 


by House this week. 
"Consumer Product Warran- 


ties and Federal Trade Commission Improvemen 
Act," bill would actually hamper FTC's rulemaking 


ability, according 


to one Hill expert. 


Zenith strike at Springfield, Mo. big-screen 


color plant is due to enter 
rc currently scheduled. Meanwhile, 


no negotiations 


ith is cutting ba 
sae console merchandise, but company 


id ad curtailment isn't severe. 


of shortage of 
spokesman sal 


Magnavox 
mas catalog, hadn 


10th week Sept. 17, with 


ck some ads, presumably because 


ssey gets 4/5 page in Sears Christ- 
tt been offered by Sears before. 
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Broadcast 


9 ALA. ETVs TO LOSE LICENSES for program & em- 
ployment discrimination prior to 1970. 'Marvelous,' 
public interest lawyer says. Blacks to apply. (P. 1) 


WEAVER & 'MASSIVE CHANGES': Former NBC & 

STV head quietly working on project which would 

cover programs for pay telecasting, pay cable, home 
- VTR, etc. Start unlikely before 1976. Newark UHF 

begins soon—but subscription operations still year or 

so away; no agreements signed for programs. (P. 2) 


RENEWAL BILL AWAITS REPORT: Senate Commerce 
approves watered-down version without dissent, but 
senators concerned about report language. 'Substan- 
tially’ & 'presumption' are key words. (P. 3) 


CPB FUNDING ON ICE this session as House Com- 

/* munications Subcommittee Chmn. Macdonald tells 
CPB he won't rush bill through. Ford resubmits 2 
nominees for CPB board. (P. 4) 


'SUBSTANTIATE AD CLAIMS,' FTC Consumer Pro- 
tection Bureau Dir. Rosch tells Neb. broadcasters. 
Says stations should also educate consumers, beef up 
NAB code. (P. 5) 


. TV COVERAGE OF HOUSE debates is coming soon, 
according to ABC Vp Lower. Says leadership won't 
restrict camera Sweep, placement. (P. 6) 
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PHILIPS ACQUIRES CONTROL of Magnavox, extends 
offer to Oct. 1 after 56% of shares are tendered. Few 
near-term changes seen in operations as Philips 
agrees to keep all div. heads & major businesses 2 
years. (P. 9) 


3 VIDEODISC SYSTEMS demonstrated at VIDCOM in 
Cannes—Thomson-CSF gives good pictures. Color 
version of Rabe magnetic dise needs improvement. 
TED marketing plan promised in few weeks. (P. 10) 


WARRANTY BILL passed by House sets minimum 
standards for "full' coverage. Service groups press 
drive for stronger law. (P. 11) | 


'V CORD' VIDEOCASSETTE recorder, using 1/2-in. 
tape, introduced for consumer market at about $1, 100 
in Japan by Sanyo & Toshiba. U.S. marketing plans 
uncertain. (P. 11) 


TV TUBE SALES & profit woes plague producers in 
U.S., Canada, & U.K. Griffiths files for creditor 
protection, cites replacement sales slowdown. EIA 
reports OEM sales down. Canada, & U.K. to lose 
b&w tube production. (P. 12) Ted 


9 ALA, ETVs TO LOSE LICENSES; In landmark decision, majority of FCC is prepared to take 


away licenses of 9 state-owned Ala. ETV stations because of discrimination against blacks in 
programming & employment before 1970. Commission heard oral argument on case Sept. 18, 
immediately issued staff instructions (on 4-2 vote) not to renew licenses—and although such 

matters usually are closely-held secret at FCC, the word quickly spread through Washington. | 


Public interest lawyers hailed reported decision as most important ever from viewpoint es 
citizens & minority groups. “It's marvelous, absolutely marvelous," one toldus. He said it's 
first time Commission has refused renewal strictly on programming & employment issues and 
that it will greatly encourage citizens groups throughout country who have made or plan com- 
plaints to FCC. There were several predictions that black groups & black colleges (Tuskegee, 
Ala, A&M) will file applications for channels to be vacated. 


Case has been in adjudication at FCC since 1969 when 4 Ala. citizens protested stations' 
jester Naumowicz recommended renewals—giving much 


renewals. In Aug. F 


) ; Judge C 
Credit to upgrading of minority 


4 


eae programming & hiring si 
m “sion (AETC), While he found "paucity" of programs 
} Was "the product of ignorance rather than malice... Since the last li 


nce 1970 by licensee Ala. ETV Com- 
for blacks, Naumowicz concluded this 
cense period, the AETC's 


awareness of the special needs of the state's black citizens. .. have increased substantially." 


i 
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Gy : Until Zenith filing, NUE was only U.S. company ever to seek court-ordered damages from 

pg foreign firms found to have dumped in U. S. market. But while many legal experts had given 
NUE only small chance for success, their opinions are changing out of respect for Zenith's 
past antitrust victories against RCA & Hazeltine. 


‘| pHILIPS ACQUIRES CONTROL OF MAGNAVOX: North American Philips last week was assured 
| control of Magnavox, having picked up through Sept. 9 some 10 million shares—or 56% of the 
17.8 million outstanding—through $9-a-share offer to Magnavox stockholders (Vol. 14:35 p7 et 
‘seq.). Expiration date of NAP's offer to buy all Magnavox shares was extended to Oct. 1. 


Purchase could be halted now only by major suit, and none seems likely—even from Justice 
Dept., although antitrust official there told us at week's end investigation hadn't been completed. 


Two amendments to NAP's offer shed some light on what went on in negotiations 2 weeks 

ago, after which Magnavox board dropped opposition (but pointedly didn't recommend acceptance). 
Both amendments appear designed to calm spreading fears by employes about their future under 
Philips ownership, and to assure continuity of operation. In first, NAP agreed that it had "no 
plans or present intention of disposing of...the various major businesses of Magnavox" and 
pledged to maintain them for at least 2 years "unless such action should be deemed by manage- 
ment to be in the best interest of |Magnavox|."' Specifically mentioned were operations in 

Mexico & Venezuela, in which Magnavox has minority interest. 


Second proviso noted Magnavox will enter into 2-year employment arrangements with 16 key 


employes, presumably heads of all operating divisions. Only Senior Vps Alfred di Scipio (con- 
sumer electronics), Jack Schrey (govt. & industrial) & Daniel Minahan (secy.) are mentioned by 
name--presumably because they are only members of Magnavox board in the group, and notifica- 
tion of such contracts must be filed with SEC. Members of Magnavox management traditionally 
operate without contracts, and Pres. Robert Platt—who is believed to have negotiated the 2 
amendments—is not included among those to be placed under contract. 


" ‘Thus, transition is likely to be orderly, and Philips is expected do little in near future 


‘to change Magnavox's way of doing business. Both sides have kept strict silence during pendency 
of offer, but after Philips takes over it's almost sure bet that Magnavox brand name will be re- 
tained, as will franchised-dealer operation. Magnavox image of quality is in best Philips tradi- 
tion. Moreover, close to 25% of Magnavox's sales are made through "Magnavox Home Entertain- 
ment Centers'-dealers who carry entire line and devote large display space to it. Such dealers 
could provide perfect atmosphere for introduction of Philips' VLP videodisc system. 


Will Philips-brand TV be introduced in U.S.? This seems eminently possible in relatively 


far future—most likely with distribution channels distinct & separate from Magnavox product. | | 
In Europe, Philips products are distributed under several brand names, often competing directly | 
with one another. In U.K., for example, Philips continued Pye brand when it purchased Pye | 
Ltd. InU.S., Philips brand name was only recently introduced, on high-quality European-made 
audiophile components distributed by NAP. 


No one doubts Philips' tremendous technical capabilities, but we've heard some ironic com- 


ments about its recent inability to cope with U.S. consumer electronics market through its now- 
withdrawn Norelco & Mercury lines as result of failure to design & price for American tastes. 
Although Philips invented the cassette, it remained for Japanese & U.S. firms to make it suc- 
ceed here, while Norelco, Mercury & Dubbings (cassettes) fell by wayside. Obviously, far 
more is at stake with Magnavox, and NAP can be expected to depend on existing personnel, pos- 
sibly shoring up marketing efforts with top American talent. 


Although its shrewd purchasing practices—and its lack of encumbering picture tube produc- 


tion facilities—have often served Magnavox to advantage, in long run it has suffered from not 
being integrated operation. Philips’ hefty component & materials operations both in U.S. & 
road should bring Magnavox into ranks of relatively self-sufficient set makers. 


So from M navox standpoint, almost everything seems to be plus. How about Philips? 
a ‘Well, at least in this case, buyer is walking into deal with eyes open, which is more than can be 
, Said for Rockwell International & Matsushita in their respective acquisitions of Admiral & Motor- 


}. 
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ola's Quasar TV operation. When those merger talks opened last year, TV industry wag in | 
midst of sales boom which has since evaporated. Admiral went from money maker to loser an | 
Rockwell is finding it necessary to pump more-than-expected cash & manpower into itd tae : 
around effort. <A 


For Matsushita, Quasar is becoming increasingly heavy burden, made even more ditticyl 


to carry by softening markets for own-brand products both in U.S. & Japan. While Matsushita 
was aware that Quasar was losing proposition when it agreed to buy it, full extent of inyeg es 
needed for modernization & restructuring program is only now becoming evident. Matsushita’ 
plan for 2-year rebuilding program, estimated at $100 million—in addition to $100-million a. 
quisition cost—is now being viewed as unrealistically optimistic, insiders tell us. By compar. 
ison, Zenith, with its already modern facilities, has $97 million in 1973-74 capital budget, . 
Matsushita's massive outlays for Quasar aren't sitting well at Panasonic, where belt-tightenin 
has resulted in shutting of Consumer Affairs Div. and left future of Appliance Div. in doubt, 


: 
( 


| 
| 


8 VIDEODISC SYSTEMS SHOWN AT VIDCOM: First public showings of Thomson-CSF optical 
videodise and color version of Rabe magnetic videodisc and new pruinise of imminent market- 
ing of TED system highlighted the VIDCOM video & cable television exposition last week in 
Cannes, France. cs 


Disc system developed by Thomson-CSF, professional electronics wing of French electri 
cal-electronics giant Thomson-Brandt, uses transparent lightweight flexible dise which canbe 
mailed. As demonstrated on TV sets and large-screen Eidophor projector, it produced pictur 
equivalent in quality to good home reception, with good stability & color saturation, fair resol 
ution, stable still-frame operation—in opinion of observers. pES 


Same disc is used for PAL or SECAM color—only the electronics is different—but in dem- 
onstration, output was converted simultaneously to PAL & SECAM and shown on unmodified re 
ceivers of both systems. Recording technique uses old SECAM I process (French color system 
is designated SECAM IIIB). Officials said they're shooting for production in about 2 years. — 
Playing time of production model is expected to be 20-25 min. per side. Sit 

NTSC version of system is being developed by Zenith—but whether unmodified Thomson- 
CSF approach ever goes into production is still up in air. Thomson spokesmen indicated — y 
they're open to compatibility discussions with Philips, MCA and other optical-system devel- 
opers, in effect corroborating Philips’ recent statement in Tokyo on desirability of establishing 
ae ex disc standard. Philips had indicated negotiations were already under way (Vol 
14:34 p6). geri 


, 


At 


5 j Poe oe , 
Rumors of demise of Telefunken-Decca-Teldec TED mechanical-scan videodisc pier: 
are exaggerated, according to Telefunken's Rolf Schiering & Teldec's Kenneth Thorn, who’ 
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SUMMARY-INDEX OF WEEK'S NEWS“or®iGhT ofa 


Broadcast 


- 94th CONGRESS—WHAT'S AHEAD: Cable may have 
- most to gain in first session of next Congress, public 


: 


 broadeasters most to lose. Broadcasters now focus 


on FCC for renewal relief. (P. 1) 
CAN'T BAR CABLE EXCISE TAX, FCC says, turn- 


ing down petitions of Fla. Assn. & Stockton system, 


stating issue is constitutional question beyond its 
jurisdiction. However, FCC says it may join court 
fight, consider rulemaking. Commission consider- 
ing 70-mile carriage rule as substitute for Grade B, 
if curves are changed. (P. 2) 


CBS DEFENDS NEWS SHOWS: Network's ‘initial re- 
actions’ say study showing bias is itself slanted. 
Salant wants lawyers out of newsroom. Proxmire 
introduces bill to repeal fairness doctrine. (P. 4) 


VIOLENCE REPORT DELAYED: Wiley says nego- 
tiations are ‘delicate,’ asks 6-week delay from Con- 
gress; tells Pastore he desires ‘positive action.’ 
Appropriations Committees are assured report will 
be submitted before hearing on FCC budget. (P. 4) 


a 


94th CONGRESS—WHAT'S AHEAD: Uncertaintie 


—S———— 


Consumer Electronieé 


INDUSTRY SEES 1975 sales abO@essaee™as 1974. 

Year-end survey of manufacturers forecasts balanc- 
ing of inventories during year, slight decline in im- ) 
ports, but profits & cost squeeze remaining major | 


problem areas. Optical videodisc favored. (P. 6) ; 


ZENITH CLOSING LANSDALE color TV tube plant in- 
definitely, a move which effectively takes it out of OEM 
tube business just as rest of industry prepares to post 
tube price increases. (P. 8) 


JAPAN TV EXPORTS to U.S. rose 8% in Nov., from 
same 1973 month, as color climbed 5%, b&w 12%. Ti 
Taiwan embargos 'unnecessary' imports from Japan. | 
Korea devalues currency 20% to boost exports. (P. 8) 


COLOR PORTABLES took biggest unit drop in sales 
to dealers in first 48 weeks, though percentage de- 

cline for consoles was steeper. Sales of 13V"'-15V" 
& 19V" portables up, all other sizes slipped. (P. 9) 


PILOT RADIO PURCHASE by Mitsubishi for $928,000 
slated for approval today. Sales will net Pilot holders 
about 20¢ per share, with bulk going to NUE. (P. 10) 


s surrounding makeu & predilections of new 


Congress have made industry observers extremely cautious in predicting where it'll go, what 
it'll do, in year ahead. With only 2 weeks remaining until 94th convenes, many industry rep- 


resentatives already find themselves nostalgic about lackluster 93rd. Cable industry seems in 
ress, while public broadcasters may have most to lose. 


has set modest goals so far, 


best position to gain from new Cong 
Broadcasting industry, meanwhile, 
last session. 


"Aside from license renewal, W 
bill was No. 1 priority for industry, 


& networks approach renewal problem in coming Congress. ) you 
FCC for relief from fear of restructuring industry on case-by-case 


bers, emphasis will shift to 


basis, but certain benefits can come only from Congress: d-yeé 5 al . 
said NAB had received "preliminary encouragement 


Senate aide said that since House had let bill 


parative hearings, for example. Spokesman 


on new renewal bill from both House & Senate; 5 
die, initiative would have to come from that body. 


e had a good year," commented one broadcast lobbyist. That 
and its death probably will spell major change in how NAB 


most of which are reruns from 


Due to younger, more liberal mem- 


-year licenses and changes in com- 


which died in House Rules Com- 


Other broadcast goals: Renewed pitches from AM-FM bill ( in House 
mittee), repeal of equal-time requirement for presidential & vice-presidential election (killed 
by House Administration Committee), strengthened position against cable interests in copy- 


right legislation. 


"We get along it 
spokesman. "It depends on whether 


well with the liberal 
you've got 


Democrats in both Houses of Congress," said NAB 
Fa guy who's at least reasonable and friendly with 
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NUE'S PILOT SALE: Acquisition of Pilot Radio 
trade name, inventories & equipment will cost Mit- 
subishi about $928, 000 (Vol. 14:50 p9) under agree- 
ment slated to be approved by Pilot shareholders at 
meeting Dec. 30. Meeting is little more than for- 
mality, as 2/3 vote is needed for approval, and 
National Union Electric, 81% owner of Pilot, nego- 
tiated deal. 


Material filed with SEC shows bulk of payment 
covers inventory costs, rest is in settlement of com- 
mercial dispute in which Pilot charged Mitsubishi, 
as exclusive supplier of its Japan-made stereo re- 


ceiver line, made late deliveries and shipped defective 


products. In SEC statement, Pilot said long delay 
and high defect rate resulted in "waste of ad & pro- 
motion expenditures, product recalls, loss of dealers 
& sales reps, lack of consumer acceptance," which 
were "primary reasons" for poor operating results. 
Bankruptcy of a major customer and lower industry 
sales also contributed, Pilot said, adding "net effect 
of these factors is that the company has no foresee- 
able prospect of profitable operations." 


Pilot reported loss of $202, 911 in first 9 months 
of this year on sales of $225,498, compared with loss 
of $82, 509 on $272,130 sales in same 1973 period. 
Company's last profitable year was 1969, when it 
made $79,158 on $2.25 million sales. Pilot listed 
assets at $1, 055,000, liabilities $1,083, 000. 


Mitsubishi is slated to pay Pilot $837, 600 for 
inventories (about $30,000 over book value), less 
$276, 800 for merchandise not yet paid for, plus 
$17, 500 for samples now in hands of reps. Settle- 
ment of Pilot's claim will cost Mitsubishi an addi- 
tional $350, 000. 


After resolving debts, including $770, 125 owed 
to NUE and $40, 000 in liquidation expenses, Pilot 
estimates about $248, 000 will be left over for dis- 
tribution to shareholders, or 20¢ per share, of which 
NUE will get about $201,000. Most recent over- 
counter quote on Pilot stock was 13¢ bid. Mitsubishi 
is expected to set up new corporation to handle con- 
tinued sale of Pilot-brand consumer electronics. 

————_———_- 


Ads violating FTC power rating rule are still 
more common than ads that comply. In Jan. Stereo 
Review, we found 7 amplifier ads with apparent 
violations, 4 we think are OK. Apparent violators: 
Yamaha, Onkyo, Scott, Sylvania, Pilot, GAS, South- 
west Technical. No violation: Sherwood (except 


for typographical error), Kenwood, Heathkit, Marantz. 


RCA is adopting last-in-first-out (LIFO) method 
of inventory accounting, move intended to offset effect 
of inflation on earnings. Inventory revaluation will 
reduce RCA's earnings an estimated $18 million, or 
20¢ per share. Results for 1973 won't be restated, 
company said. 


Electronic games developed by Japan's Nintendo 
Co. use infra-red light source to enable player to 


interact with life-size, light-sensitive TV-type screen. 


Games are Gunfight, Shooting Trainer & Fascination. 
Latter permits player to undress fashion model gar- 
ment by garment. Price: $9,300 each. 
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Financial Reports of 1V-Electronics Companies 


These are latest reports as obtained during past week. Dash 
indicates information not available at press time. Amounts expressed 
in dollars. Parentheses denote loss. 


Company & Period 


Automatic Radio Mfg. 
1974-year to Sept. 30 
1973-year to Sept. 30 


Lamb Communications 
1974-6 mo. to Nov. 30 
1973-6 mo. to Nov. 30 


A.C. Nielsen 
1974-qtr. to Nov. 30 
1973-qtr. to Nov. 30 


Rust Craft Greeting Cards 
1974-9 mo. to Nov. 30 
1973-9 mo. to Nov. 30 


93,624 ,400 


795 ,800° 
53,941,000 


1,070,000 | . 


140,500 | : 
133,600 | 


2,678,400 
2,517,000 


45,251,656 


2,410,800 
40,281,478 


2,616,364 


61,168,000 
57,751,000 


1,505,000 
2,015,000 


Note: “Includes special credit. 


Trade Personals 


Alford Rogers advanced at Sylvania Entertainment 
Products Group from sales training program develop- 
ment mgr. to ad mgr. for Philco Consumer Elec- 
tronics Div...James McMurphy, sales vp of Philco- 
Ford's former Home Products Div., named yp for 
refrigeration with responsibility for sales & mktg. 
in reorganization resulting from sale of consumer 
electronics business to Sylvania... Frank DiLeo 
shifts at Rockwell from corporate Consumer Opera- 
tions asst. controller to vp-controller, Admiral 
Group. 


Robert Blank, ex-Procter & Gamble, joins BASF 
Systems as audio products mktg. vp, succeeding 
Thomas Dempsey, resigned; Marsdin VanOrder 
promoted from mfg. mgr. to operations vp; Uwe 
Bong, moves in from BASF Spain as finance & ad- 
ministration vp...Bernard Grae, ex-RCA, joins 
Tandy Electronics as industrial design mgr... Larry 
Winn appointed sales vp, Wald Sound Div. of Verit 
Industries. ..Thomas Tinkerton advanced at Akai to 
West region mgr., audio products. 


Edward Geissler advanced at Sprague from 
specialty components mktg. mgr. to electronic prod- 
ucts national mktg. mgr., new post. ..Donald Debacher 
promoted at GE to Plastics Business Div. gen. mgr., 
succeeding Robert Daily, now Components & Materials 
Group mktg. programs mgr.; Thomas Fitzgerald 
succeeds Debacher as Silicon Products Business 
Dept. gen. mgr... Wilfred Carrier promoted at 
Mallory Capacitor from quality assurance dir. to — 
engineering dir., replacing Edward Moss, resigned; 
Leonard Ziska succeeds Carrier... Charles Strauch, 
former European operations vp, now Gould Instru- 
ments & Electronics Group vp, succeeding Exec. Vp 
Dan Carroll, who held post on acting basis. 

-Slt SE ee 

Ad notes: Ragen Precision appoints Dillon, 
Gordan, Hawkey, Shortt, N.Y. for digital watches. «. 
Zenith names E.H. Brown Adv. for $25, 000 hearing 
aid account. 


